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Join us on Wednesday, October 21st as we 
honor and celebrate the terrific women business 
leaders in the Los Angeles community with our 

big virtual awards ceremony, the 2020 Women’s 
Leadership Awards.

With the more than 350 nominees (appearing 
in the pages of this issue), there are clearly many 
accomplished and impactful leaders to draw 
inspiration from.  This year, we will name: 

• CEO of the Year
• Entrepreneur of the Year
• Executive of the Year
• Community Impact Advocate
• Rising Star of the Year
• Volunteer of the Year

Our celebration will also be highlighted 
by what promises to be a rousing keynote 
presentation by Jane Schwartzberg, the 
managing director and head of strategic client 
segments for UBS Wealth Management USA.

The Leadership Awards & Keynote
Wednesday, October 21  |  2-3:30pm

Best-In-State Wealth Advisors
Top Women Wealth Advisors

Forbes, 2020

Most Influential Wealth Managers
Los Angeles Business Journal, 2020

#119 out of 500 in Wealth Advisor Moms List
Working Mother & SHOOK Research, 2020

KARA S. BOCCELLA  KARA S. BOCCELLA  
PARTNER, CAMDEN CAPITALPARTNER, CAMDEN CAPITAL

CONTACT KARA S. BOCCELLA:
KBOCCELLA@CAMDENCAPITAL.COM

(310) 727-0740

CAMDENCAPITAL.COM

WEALTH MANAGEMENT  |  FAMILY OFFICE  |  PERFORMANCE REPORTING

Jane Schwartzberg leads the UBS Strategic Client Segments team for WM USA, which was 
established to develop a strategy for and execute on growth within the Firm’s highest potential 

client segments. These key segments include Women, Business Owners, Millennials and 
Athletes and Entertainers. Her business is focused on serving UBS’s 6,000+ Financial Advisors 
and the clients they have within these four segments, by helping to address their unique 
needs and financial goals over their lifetimes. Before this new role, Jane led Field Leader 
Development and Advisor Team Development for UBS, driving the direction of training and 
professional development for managers and Financial Advisors across the country. Prior to 

that, Jane ran the Client and Financial Advisor Experience for the UBS Mortgage Program.
Over her almost decade with UBS, Jane has led various teams through tremendous growth while 

also leading by example by bringing both passion and compassion to the workplace.
Jane’s current position as the Head of Strategic Client Segments draws upon the extensive 

experience she has cultivated in all stages of companies’ business growth and development. Over her career, she has developed 
a strong understanding of the importance and value of strategic thinking, coupled with impeccable leadership and execution 
skills, to meaningfully drive business results. Upon graduating from college, Jane worked as a financial analyst in the Mergers 
and Acquisitions/Corporate Finance group of Lazard Freres & Co. After attending business school, she was COO and then 
a co-founder of several software start-up companies. One of the companies, which sold database optimization software, was 
successfully sold to Computer Associates.

In 2013, Jane published her memoir, co-written with Marcy Tolkoff-Levy, called Naked Jane Bares All, where she recounts 
her many-year battle with breast cancer and reflects on the importance of resilience in the face of great adversity. In November 
2014, Jane was inducted into the YWCA Academy of Women Leaders for her role in setting an example for women throughout 
her firm and the financial services industry. She proudly serves on the Board of dearworld.org, which seeks to bring healing to 
communities around the world through photography and storytelling. Jane is often quoted in numerous media outlets including 
Bloomberg, CNN, and the Wall Street Journal.

Jane is a summa cum laude graduate of Barnard College, Columbia University and earned an MBA from the Stanford  
University Graduate School of Business. Jane lives in Montclair, New Jersey with her husband and two children.
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Patricia A. Johnson
Senior Vice President, Wealth Management
Private Wealth Advisor
310-734-3850

Lori A. Daff ron, CFP®

Senior Vice President, Wealth Management
Senior Portfolio Manager
805-730-3415

Renee Fourcade, CIMA,® CRPS®

Senior Vice President, Wealth Management
Institutional Consultant, UBS Institutional Consulting
310-772-7058

Lisa A. Chapman, CFP,® CIMA,® CRPS®

Managing Director, Wealth Management
Wealth Advisor
562-343-9216

Madeleine Antekelian
Senior Vice President, Wealth Management
310-281-3812

Aida Babayan, CRPC®

Senior Vice President, Wealth Management
626-405-8275

Kathleen A. Burns, CFP,® CRPC®

Senior Vice President, Wealth Management
Financial Advisor
626-405-8251

Melinda Carmichael, CIMA®

Senior Vice President, Wealth Management
Wealth Advisor
626-405-8248

At UBS, we have many exceptional women Financial Advisors in your area 
who can help you pursue what matters most for today, tomorrow and for 
generations to come.

Let’s talk.
Contact us at womenandinvesting@ubs.com

Proud sponsor of the 
Women’s Leadership 
Series and Awards 2020

Own your worth

Certifi ed Financial Planner Board of Standards Inc. owns the certifi cation marks CFP,® Certifi ed Financial Planner™ in the U.S. CIMA ® is a registered certifi cation mark of the Investments and Wealth 
Institute in the United States of America and worldwide. For designation disclosures visit ubs.com/us/en/designation-disclosures.

As a fi rm providing wealth management services to clients, UBS Financial Services Inc. off ers investment advisory services in its capacity as an SEC-registered investment adviser and brokerage services 
in its capacity as an SEC-registered broker-dealer. Investment advisory services and brokerage services are separate and distinct, diff er in material ways and are governed by diff erent laws and separate 
arrangements. It is important that clients understand the ways in which we conduct business, that they carefully read the agreements and disclosures that we provide to them about the products or services 
we off er. For more information, please review the PDF document at ubs.com/relationshipsummary. 

© UBS 2020. All rights reserved. UBS Financial Services Inc. is a subsidiary of UBS AG. Member FINRA/SIPC. Expiration: 10/31/2021. Approval date: 10/09/2020. Review Code: IS2006059. 2020-312225

UBS Financial Services Inc.
515 S. Flower Street, Suite 50, Los Angeles, CA 90071, 213-972-1561

ubs.com/women
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Jennifer Acree
Founder and CEO

JSA Strategies

Hilda Agajanian
President / Founder /
Chief Growth Officer

The Oncology Institute of Hope  
and Innovation

Deborah Aldredge
Chief Administrative 

Officer
Farmers Insurance

Latoya Irè Allen
Founder & CEO
blackseed & co.

Lisa Anderson
Senior Vice President 
of Game Operations

Jam City

Belva Anakwenze
CFO and Business Manager
Abacus Financial Business 

Management

Kalley Aman
Shareholder
Buchalter

Carolina Amador
Commercial Insights Manager / 
Entrepreneurship Affinity Group 
Lead / Advisory Board Chair

Amgen / HBA Pacific Region / 
Biotech Connection LA

Gail Becker
Founder / CEO
CAULIPOWER

Elizabeth Beeler
Financial Advisor and Growth 

and Development Director

Northwestern Mutual

Louise Belair
Partner / Principal

tk1sc

Perica Bell
Managing Director, Market 

Manager for Southern California, 
Community Development Finance

Union Bank

Diana Bianchini
Founder

Di Moda Public Relations

Patricia A. Betzhold
Executive Director, Facilities 

Strategy, Planning and Design
National Facilities Services, 

Southern California
Kaiser Permanente

Barbara A. Berg
Owner and President, Consultant, 

Speaker & Author

Barbara A. Berg Inc.

Jayme Bella
Founder and CEO

Greenerways

Mona Andrews
Founder & CEO

Stay In The Game

Lauren Antion
Vice President

Intrepid Investment 
Bankers

Bita Ardalan
Managing Director and Head of 

Commercial Banking

Union Bank

Erica A. Arias
CEO / President

Imperio Tech LLC /  
Alpha Prime Consulting LLC

Romilla Batra
Chief Medical Officer

SCAN Health Plan

Jill Basinger
Partner

Glaser Weil LLP

Diane Ballen
Vice President 

Business Development
Burnham Benefits 
Insurance Services

Barbara Armendariz
President and Founder
SharpLine Commercial 

Partners

Casi Blume
CG Supervisor

Barnstorm VFX, Inc.

Kara Boccella
Partner

Camden Capital

Denise Booth
Vice President of Community 

Relations and Player Programs

L.A. Clippers

Karie Boyd
CEO and Lead Trial Attorney

Boyd Law APC

Laura Brill
Founding Partner

Kendall Brill & Kelly LLP

Celeste Brecht
Co-Chair, West Coast Litigation

Venable LLP

Kelly Breaux
Fitness Professional /

Choreographer and Founder 

Hoop It Up Worldwide

Giovanna Brasfield
Vice President of 

Diversity & Incluision

Flatiron Construction

Karen Cate
Chief Financial Officer 
+ Head of Operations

Thrive Market

Jeannette Ceja
TV Host, Travel Journalist 

and Founder

Jet Set with Jeannette

Cecile Chalifour
West Division Manager, Community 

Development Real Estate

JPMorgan Chase

Cheryl S. Chang
Partner

Blank Rome LLP

Eileen Szymanski Chen
Co-Owner / President

Rastaclat

Catherine Chen
Founder and CEO

Skylar

Hailyn Chen
Partner and 

Co-Managing Partner

Munger, Tolles & Olson

Robin Charin
CEO

R.T. Clown, Inc.

Elizabeth Brink
Principal, Global Work Sector 

Leader, Regional Director-
People & Strategy

Gensler

Davida Brook
Partner

Susman Godfrey LLP

Lauren Brooks
Director of Career Development

Northwestern Mutual

Denyelle Bruno
Chief Executive Officer

Tender Greens

Kelli Castellano
Chief Marketing Officer

TigerConnect

Courtney Casgraux
Co-Chair

Gby beauty

AnGèle M. Cade
CEO / Founder

Executive on The Go

Jennifer Burns
Partner

Scali Rasmussen

NOMINEES
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BRIGHT
MINDS

Working creatively and collectively.

ASSURANCE  |  TAX  |  CONSULTING

GREENHASSONJANKS.COM

We pride ourselves on living our Core Values each and every day. 
Find out how our Core Values help us and our clients to #BeMore.

BRIGHT MINDS. BRAVE HEARTS. BOLD ACTIONS.

STEPHANIE YAN
Audit and Assurance 

Managing Director, 
Green Hasson Janks

MENTOR

INNOVATOR

COLLABORATOR

ANITA WU
Profit Participation 
Services Principal, 
Green Hasson Janks

EVONNE CHEN
Tax Senior Manager, 
Green Hasson Janks

WE GROW GREAT TALENT: 
WOMEN LEADERS ACROSS THE FIRM

GHJ_LABJ_BrightMinds_100520_V2.indd   1 10/7/20   11:56 AM
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Kelly Coffey
CEO 

City National Bank

Nancy Sher Cohen
Partner In Charge of L.A. Office, 
Leader of Insurance Recovery  

& Counseling Team
Lathrop GPM LLP

Valerie Colin
CPA, MBT Executive Vice 

President, Tax Shareholder

Gumbiner Savett Inc.

Tunisha Collure
Senior Vice President, Los 

Angeles Commercial Banking. 

Wells Fargo

Jean Davidson
President & CEO

Los Angeles Master Chorale

Michele Cumpston
Associate

Kirkland & Ellis LLP

Sarah Cronin
Partner

Venable LLP

Kelley Connell
President

Chayah Leadership - 
Crestcom

Nancy Duitch
CEO / Founder

Sera Labs

Sarah Dusseault
Commissioner

Los Angeles Homeless 
Services Authority

Sierra Elizabeth
Partner

Kirkland & Ellis LLP

Frances Ellington 
Principal and State and Local 

Tax Practice Leader

Green Hasson Janks

Laura Farber
Partner / Immediate 
Past President / Chair

Hahn & Hahn LLP / Tournament 
of Roses Association / Rose Bowl 

Management Committee

Sandra Evers-Manly
Vice President, Global 

Corporate Responsibility

Northrop Grumman

Samantha Ettus
Founder and CEO

Park Place Payments

Kimberly Esterkin
Managing Director

ADDO Investor 
Relations

Clare De Briere
Executive Vice President for 
Commercial Development, 

Los Angeles
Skanska USA

Amanda Delzer
Director of Finance

PaymentCloud

Christine Deschaine
Senior Vice President 

of Brokerage

Kennedy Wilson

Espree Devora
Founder

WeAreTech

Nicole Duckett
General Counsel and Vice 
President, Political and 

Community Affairs
L.A. Clippers

Brittany Driscoll
Co-Founder & CEO

Squeeze

Lisa Doell
Director of Business Development 

& Strategic Partnerships

DIRTT Environmental Solutions

Hayley Dickson
Financial Advisor

Northwestern Mutual

Pam Feld
CEO

Trimph Technology Group

Giselle Fernandez
Co-Chairwoman

City Year Los Angeles

Pauline Field
Chair

50/50 Leadership

Claudia Finkel
Senior Advisor, Corporate 

Engagement
JVS SoCal

Sherri Francois
Chief Impact Officer / 

Executive Director

SoLa Impact /  
SoLa I Can Foundation

Phyllis Folb
Author / Founder/Director

American Israel Gap-Year Association

Ruby Flores
LAPD Commander

LAPD

Jessica Kirchner Flores
CEO & Managing Principal

Impact Sciences

Monica Garrett
Founder + CEO

Margaux Agency

Julie Gerchik
Partner

Glaser Weil LLP

Kim Getty
CEO

Deutsch LA

Gwendolyn Givens-Jones
Senior Vice President and 
Sr. Relationship Manager

Bank of America

Kimberly Gordon
Brand Strategist
KSG Group LLC

Gail Goldstein
Senior Vice President

Avison Young

Patricia Glaser
Partner and Chair of the 
Litigation Department

Glaser Weil LLP

Wendy Gladney
Life Strategist Coach 

Personal Services Plus

Jean Freeman
Principal and CEO

Zambezi

Maradith Frenkel
Founder

Little Sleepies

Susan Fries
President  /CEO and 

Radio Host
Ecola Termite & Pest Control

Azza Gadir
Director of R+D

Seed Health

Danielle Cruz Garcia
Founder

Ballers Philanthropy

Myeisha Peguero Gamino
VP of Public Affairs 

and Advocacy

Pacific Clinics

Narine Galstian
Chief Marketing Officer

SADA

Kathleen Gallanar
Director of People Strategies

Shawmut Design and Construction

NOMINEES
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26224

Trim 
10.875 x 15

Live 
10.35 x 13.5

Bleed 
11.375 x 15.5

4c

We are proud to celebrate all the achievements of women past, 
present, and future.

We are proud to be part of the Women’s Leadership Series 
and Awards.

When women succeed,
everybody wins

wellsfargo.com
© 2020 Wells Fargo Bank, N.A. All rights reserved. IHA-26224
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Donna Graves
CEO

Ncompass International

Natalie Greenberg
Senior Vice President

Entrada Partners

Jenna Greene
Founder

Forward Collective 

Laura Gross
Associate

Avison Young

Cynthia Hammond
Chief Operating Officer
Wood, Smith, Henning 

& Berman, LLP

Terri Haack
President

Terranea Resort

Ashita Gupta
Director, Finance & Accounting

Shawmut Design and 
Construction

Emiliana Guereca
Executive Director 

Women’s March Foundation

Erica Huggins
President

Fuzzy Door

Robin Hughes
President and CEO

Abode Communities

Sonnet Hui
Vice President and General 

Manager, Los Angeles
Project Management 
Advisors Inc. (PMA)

Sarah Hurd
Vice President, Digital Services

Faye Business 
Systems Group, Inc.

Bety Javidzad
Partner
Dentons

Ruby Jadwet
CEO

Truly Green Solutions

Julie Jackson
Chief Operating Officer
Jaco Oil Company LLC

Karen Jackson
Executive Director of 

Recruitment
Pepperdine University 

Graziadio Business School

Kate Hancock
CEO

IBH Media

Allie Hanegan
VP of People
TigerConnect

Cooper Harris
Founder & CEO

Klickly

Laura Hertz
CEO & Co-Founder

Gifts for Good

Nancy Horne
Principal / Founder
NDH Search, Inc.

Juliette Hohnen
Director of Luxury Sales

Douglas Elliman

Jessica Hobbs
Vice President / Investor Relations

Mesa West Capital

Mika Hilaire
Founding Partner 
Hilaire McGriff PC

Leanne Jenkins
Publications Manager
Matthews Real Estate 
Investment Services

Amy Johnson
Director, Database and Analytics

Legends Hospitality

Justine Johnson
Mobility Strategist - 

Los Angeles

Ford Motor Company

Barbara A. Jones
Co-Chair and Co-Founder of 

Blockchain Technology Group; 
Shareholder; Coordinator, COVID-19 

Economic Stimulus Task Force
Greenberg Traurig, LLP

Barbara Kane
President & Founder

Kane Consulting & Kane 
Commercial Real Estate

Rosalyn Kahn
Owner

Coaching and 
Professional Speaking

Manna Kadar
Founder / CEO

Manna Kadar Beauty

Ryan Jordon
Founder / CEO

Educated Nannies

Joan Kessler
Mediator and Arbitrator

JAMS

Ilyanne Morden Kichaven
Executive Director, Los Angeles

SAG-AFTRA

Kelli Kiemle
Director of Marketing 
and Client Experience

Halbert Hargrove

Helen S. Kim
Managing Director

Vida Ventures, LLC

Mary Kirchen
Chair of Planning, Marketing & 
Community Benefit Committee

Emanate Health

Dina Kimmel
CEO & Founder
We Rock the 

Spectrum Kid’s Gym

Linda Kim
Vice President, 

Commercial Banking

Bank of America

Olive Kim
Chief Executive Officer

The Creme Shop

Christi Karandikar
EVP Human Resources

Unibail Rodamco Westfield

Kara Karibian
Director of Programs
BREATHE California of 

Los Angeles

Cam Kashani
Executive Transformational 
Coach & Global Speaker 

Cam Kashani Inc.

Ara Katz
Co-Founder, Co-CEO

Seed Health

Christianne Kerns
Managing Partner
Hahn & Hahn LLP

Christine Keith
CEO

Elite Auto Network

Mari-Anne Kehler 
Partner and Chief Marketing 

and Strategy Officer
Green Hasson Janks/GHJ Foundation

Michelle Katzen
Managing Director

HCR Wealth Advisors

NOMINEES
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ANDERSON.UCLA.EDU

At UCLA Anderson, we encourage tomorrow’s leaders 

to look beyond the horizon and create a better future.
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Vera Koch
VP of Global Marketing

eSalon

Marin Koper
Associate

Kennedy Wilson

Rosanne Kuder
Director of Operations 
- Southern California

Avison Young

Holly Lake
Partner

DLA Piper

Dr. Cherilyn Lee
Certified Natural 

Health Practitioner
NuWellness 

HealthCare Center

Nadia Lee
Founder
Kollectin

Jaime Lee
CEO

Jamison Realty Inc.

Lindsey Allison Leach
Head of Strategy

ENGINE

Chloe Mae Loop
Co-Founder / CEO

Kawaii Lighting

Carol Lucas
Shareholder
Buchalter

Karla Chavez Luna
Tax Shareholder

Gumbiner Savett Inc.

Amanda Ma
Chief Experience Officer 

Innovate Marketing Group

Nina Marino
Founding Partner
Kaplan Marino, PC

Monique Manzanares
President & Chief 
Executive Officer

Pomona Chamber of Commerce

Michelle Manire
Founder & President

Coast to Coast 
Conferences & Events

Maria Malavenda
CEO

EVVEMI Inc.

Yunah Lee
CFO

GOAT Group

Marissa Lepor
Investment Banking Associate

The Sage Group

Suzanne Lerner
Co-Founder and President

Michael Stars

Sarah Levitt
Corporate Vice President, Assistant 

General Counsel - Litigation

AECOM

Sharoni Little
Vice Dean / Senior Diversity, 
Equity, and Inclusion Officer

USC Marshall School of 
Business

Pei-Ching Ling
VP, Finance and Business Process

Hub Group

Mandy Lile
Founder

Potency No. 710

Lola Levoy
Owner and President
Beverly Hills Escrow 
and Working Dreams

Carol Marmor
Senior Associate

illi Commercial Real Estate

Areva Martin
Award-winning civil rights 

attorney, author, and founder

The Special Needs Network

Dulce Martinez
Director of Business Development

Stradling Yocca 
Carlson & Rauth

Natasha Mata
Central Los Angeles 

Region Bank President
Wells Fargo & Company

Karen McClintock
President & CEO

LSIA

Precious Mayes
President & CEO

Pacifica Hospital of 
the Valley

Linda May
Real Estate Broker

Linda May Properties

Kim Matthews
Senior Vice President, General 

Counsel and Corporate Secretary
Hot Topic

Mauria McPoland
President

Association of 
Fundraising Professionals 

Greater Los Angeles

Jodi V. Meade
Principal & Director, 

Automotive Properties Group
Avison Young

Dennise Mejia
Serial Entrepreneur 
Business Consultant 

Mitra Memari
Partner

ZGF

Emily Kane Miller
Founder & CEO

Ethos Giving

Felicia Meyers
Partner

Meyer, Olson, Lowy 
& Meyers, LLP

Lisa Helfend Meyer
Founding Partner

Meyer, Olson, Lowy 
& Meyers, LLP

Tanya Menton
Assistant General Counsel
The Walt Disney Company

Jessica A. McElroy
Associate Attorney
Blank Rome LLP

Mattie McFadden-Lawson
Founder & President

The MML Group

Joanna McFarland
Co-Founder and CEO

HopSkipDrive

Carly McGinnis
Chief Operating Officer

Exploding Kittens

Tonya McKenzie
PR & Leadership Consultant

Sand & Shores

Mary McKelvey
Shareholder
Polsinelli LLP

Laura McHolm
Co-Founder &  

Director of Marketing
NorthStar Moving Company

Latrice McGlothin
Community Engagement Officer

Kinecta Federal Credit Union
Co-Chairwoman

City Year Los Angeles

NOMINEES
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RSM US LLP is the U.S. member firm of RSM International, a global network of independent audit, tax and consulting firms. Visit rsmus.com/aboutus for more information regarding RSM US LLP and RSM International.

Our diverse, inclusive teams develop unique insights tailored to your growing business.  
The experiences that make each of us uncommon will set you apart, too.

Experience the power of being understood. 
Find out more at rsmus.com

Diverse perspectives 
power our unique 

solutions.

Stewardship, Teamwork, Advancement and Retention
of women leaders

star
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Laurel Mintz
Founder & CEO

Elevate My Brand

Anne Miskey
CEO

Union Station 
Homeless Services

LuAn Mitchell
President / Co-Owner 

Big Media USA

Hilla Mohar
Practice Lead, 

Technology Enablement
Slalom Consulting

Ameera Muhammad
Food Alchemist / Private Chef

Black Girl Magic Recipes

Tania Moyron
Partner

Dentons US LLP

Lucia Moreno-Linares
Port of Los Angeles 

Harbor Commissioner
City of Los Angeles

Frances Moreno
Co-Founder / Managing Partner

Vaco Los Angeles

Dr. Jessica Nouhavandi
Co-Founder, Co-CEO, 
and Lead Pharmacist

Honeybee Health

Myra Nourmand
Owner / Principle

Nourmand & Associates

Jessica Ormandy
Chief Marketing Officer
Northwestern Mutual

Joslyn Osborn
National Director for 

Accounting & Finance Search
Vaco Los Angeles

Annette Palazuelos
President and CEO
Tridant Solutions

Krysta Kauble Pachman
Partner

Susman Godfrey LLP

Dr. Aimee Ostick
Owner / President 
Health And Healing 
Direct Primary Care

Anoosheh Oskouian
President and CEO

Ship & Shore 
Environmental, Inc.

Teryl Murabayashi
Managing Director and 
Deputy General Counsel

Union Bank

Allison Murray
Chief Growth Officer

CheckAlt

Carrie Murray
Founder and CEO

Business Relationship 
Alliance - BRA NETWORK

Teuta Naghshineh
Client Service Partner

Slalom

Rachel Nelson
Public Relations &  
Events Manager
Margaux Agency

Kari Negri
President / CEO

SKY Properties Inc.

Yansy Naranjo
Senior Associate

Avison Young

Adrienne Nakashima
CEO

South Coast Botanic Garden

Tami Pardee
CEO, Founder

Halton Pardee & Partners

Lisa Partridge
CEO

XYPRO Technology Corporation

Amina Pasha
Chief Marketing Officer

Thrive Market

Marissa Peretz
Founder

Silicon Beach Talent

Jodie Poirier
Executive Managing Director

Colliers International

Lucy Pliskin
CHRO

Pacific Clinics

Stacy Phillips
Partner

Blank Rome LLP

Kelly Perigoe
Partner

King & Spalding

Angela J. Reddock-Wright
Employment Attorney 

& Mediator
Reddock Law Group

Lisa Reddy
Vice President

Prologis

Lynda Resnick
Co-Founder

The Wonderful Company

Kristen Richer
Partner

Barnes & Thornburg LLP

Sarah Robarts
President

Ballantines PR

Naeun Rim
Principal

Bird, Marella, Boxer, 
Wolpert, Nessim, Drooks, 
Lincenberg & Rhow, P.C.

Laura Azzalina Rigali
Founder

ILLUMINATE

Karina Rico
Vice President, Marketing – Southern 
California and Western Region Lead 

Avison Young

Sofya Polyakov
Co-Founder & CEO

Noun Project / Lingo

Jennifer Post
Managing Partner

Thompson Coburn, LLP

Naama O. Pozniak
CEO / President

Paz Holding Inc. dba  
 A+ Insurance Service

Melanie Rae
Founder + Author

Guided Business Plan

Erin Rank
President & CEO

Habitat for Humanity 
of Greater Los Angeles

Elsa Ramo
Managing Partner

Ramo Law PC

Jennifer Ralls
Founder & Principal Consultant

Gray Space, Inc.

Sara Rajo-Miller
Investment Advisor

Miracle Mile Advisors

NOMINEES
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BEST 
FOR THE WORLD

LEADERS

an Advanced Degree
that Fits You

bschool.pepperdine.edu

FLEXIBLE  
ON-CAMPUS 

ONLINE •
MALIBU • CALABASAS 
WEST LOS ANGELES 

ENCINO • IRVINE

Pepperdine Graziadio offers full-time, part-
time, executive, and C-suite level MBA, 

speciality master’s degree, and executive 
doctor of business administration degree  
options to meet your unique personal and 

professional needs.
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Trina Robinson-Kemie
Creator, Afro-Caribbean 

Grooves Fitness / Owner
Rock Star Dance Fitness

Camille Roistacher
CEO & Co-Founder

Voyage Distribution Inc.

Julia Romano
Partner

King & Spalding

Amber Romo
Financial Advisor

Northwestern Mutual

Rebecca Rothstein
Managing Director & 

Private Wealth Advisor
Merrill Lynch

Carol Port Rosenstein
Founder & Director

Music Mends Minds, Inc.

Mariela Rosario
Editor in Chief, Hip Latina

H Code Media

Leslie Rosado
Director of Operations
Newmark Knight Frank

Vicky Schiff
Co-Founder

Mosaic Real Estate Investors

Bahar Schmidt
Founder / CEO

Eluxit Travel

Andrea Servadio
Co-Founder & CEO

Fitdog Sports Club LLC

Beth Sestanovich
Chief Operating Officer

System1

Stacy Shin
Attorney

Kaufman Legal Group

Sarah Shillington
Chief Client Officer

TigerConnect

Jody Sherman
President & CEO

AAA T.L.C. Health Care, Inc.

Laurie Sewell
President and CEO

Servicon Systems Inc.

Leila Rouhi
President

Ring

Noelle Rox
Owner & CEO
Pilates Rox

Shelly Rufin
CEO /Founder

EDFIN Cash for College

Kelli Sager
Partner

Davis Wright Tremaine LLP

Betsy Scanlan
CEO and Co-Founder

The Good Patch

Dr. Raheleh Sarbaziha
Doctor

Dr. Raheleh Sarbaziha

Diana Sanders
Senior Associate, 

Entertainment & Media

Russ August & Kabat

Michele Salas
Senior Safety Manager

Suffolk

Kathryn Shirley
President and CEO
World Management 

Solutions, Inc.

Lana Shneydina
General Counsel

Sunbit

Rita Shokeen
COO
Apolis

Danone Simpson
CEO & President

Montage Insurance Solutions

Margaret Sohagi
Principal

The Sohagi Law Group

Rachelle Snyder
Co-Founder and CEO

Arrive Outdoors

Linnea Renee Sivertsen
Real Estate Agent
The Agency Malibu

Negin Singh
Executive Director
Santa Monica Pier 

Corporation

Melanie Stricklan
Co-Founder & Chief 

Strategy Officer
Slingshot Aerospace

Kristen Sullivan
Associate

Avison Young

Candice Sussman
Licensed Realtor
Keller Williams

Robina Suwol
Founder & Executive Director

California Safe Schools

Lia Tatevosian
VP, Division Manager

Swinerton

Danielle Takata-Herring
Co-Founder and 
Creative Director

Dreambox Creations

Kathy Taggares
President

KT’s Kitchens

Adey Tadesse-Heath
Director, Human Resources

FloQast, Inc.

Brissa Sotelo-Vargas
Director, Community Relations 

& Government Affairs
Valero Wilmington Refinery

Kalpana Srinivasan
Partner

Susman Godfrey LLP

Jessica Starman
CEO and Co-Founder
Elev8 New Media

Sabrina Steele
Executive Director /

Corporate Affairs
The Aerospace Corporation

Kameron Stout
Chief Financial Officer

Wood, Smith, Henning & 
Berman LLP

April Stock
Project Executive

Shawmut Design and 
Construction

Hilary Stevens
Realtor

Coldwell Banker Realty - 
Joyce Rey Team

Kimberly R. Stepp
Principal

Stepp Commercial

NOMINEES
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Vida Ventures
Proudly Congratulates  

Managing Director 

Helen S. Kim
on being named a  

Los Angeles Business  

Journal 2020 

Women’s Leadership  

Awards Nominee

VidaVentures.com

Boston 

40 Broad Street,  

Suite 201  

Boston, MA 02109

Los Angeles

2029 Century Park East, 

Suite 1370

Los Angeles, CA 90067

San Francisco

455 Market Street,  

Suite 1420 

San Francisco, CA 94105 
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Jennifer Tellers
Vice President / Branch Manager

Union Bank

Marla Tellez
Journalist

Fox 11 News

Dr. Sara Terheggen
Founder & CEO

The NBD Group, Inc.

Jennifer Terrill
Vice President and CIO 

Forest Lawn

Nathalie Virem
Founder and CEO

Nathalie Virem Foundation

Lori Valencia
Director of Marketing
Matthews Real Estate 
Investment Services

Jennifer Trotter
Business Diversity Manager 
and Public Involvement Lead

Burns & McDonnell

Deborah Thorne
America SHE EO not 

CEO  Coach
Deborah Thorne, 

The Information Diva

Charisse Bremond Weaver
President & CEO

Brotherhood Crusade

Panney Wei
CEO

See the Way Consulting

Alyssa Weinberger
Senior Managing Director

Lido Advisors

Michelle Westfort
Senior Vice President, 
Academic Partnerships

InStride

Rayni Williams
Founder | Agent

Williams & Williams 
Estates Group

Sherry A. William
Principal and Founder

Pacific Ivy Law Group, Inc.

Charlotte Wiederholt
President & Creative Director

Studio Other

Nichol Whiteman
Chief Executive Officer

Los Angeles Dodgers Foundation

Erin Voisin
Director of Financial 
Planning / Partner

EP Wealth Advisors

Mary Wagstaff
President + Founder
Wagstaff Media + 

Marketing

Liz Waldeck-Pinckert
Regional Lead, Client 

Partnerships North America

AdColony

Alin Wall
Partner

Armanino LLP

Natalie Weatherford
Partner

Taylor & Ring

Tammi Warner
Director of Transactions 

and Underwriting

TruAmerica Multifamily

Lei Lei Wang Ekvall
Managing Partner

Smiley Wang-Ekvall

Cassandra Walls-Ward
CEO and Chairwoman

Pacific Capital Funding Partners Inc. /  
Affiliate of Clayton & Associates

Lena Wilson
President / CEO

Vista Del Mar Child & 
Family Services

Donella Wilson
Partner and Nonprofit Practice 
Leader / President and Chief 

Philanthropy Officer
Green Hasson Janks / GHJ Foundation

Tara Wilson
Tax Principal

Gumbiner Savett Inc.

Betty-Lou Wiseman
President

AMS Fulfillment

Caroline Young
VP, Corporate Partnership

Los Angeles Sparks

Elizabeth Yang
Founder & Owner

Law & Mediation Offices 
of Elizabeth Yang

Cindy Wu
CEO

The Cindy Estate Group 
brokered by Re/Max

Lisa Woods
COO

GroundSwell Group

Ksenia Yudina
Founder and CEO

UNest

Katherine Zabloudil
Co-Founder and Co-CEO
The Vertical Collective

Lori Zern
Chief Operating Officer

Amplus Group

Sally Zesut
Vice President - 

Capital Markets Group
Avison Young

Jennifer Zweig
Regional Vice President 

 Robert Half

Gillian Zucker
President of 

Business Operations

L.A. Clippers

Arlene Zohrabi
Vice President Business 

Relationship Manager / Co-Chair 
Armenian Leadership Council

Bank of America

NOMINEES

Register for free and join the live virtual event on Oct. 21 where we will unveil 
all finalists and winners at labusinessjournal.com/wca2020
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Jaime Lee

Congratulations to Jaime Lee, our Chief Executive Officer, who has been nominated 
for LABJ’s 2020 Women’s Leadership Awards as CEO of the Year.

Your visionary and admirable leadership inspires the entire JAMISON family,
especially during these unprecedented times.

CONGRATULATIONS!
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While many wealth management firms 
and financial advisors believe that men 
and women have the same financial 

needs, research shows that a more customized 
approach may serve women better.1 When 
developing an investment framework, it’s 
vital to understand how women view financial 
success. For most women, financial success is a 
means to live and improve their lives.

A recent PIMCO survey showed that 
women rank health and wellness on par 
with financial longevity.2 By contrast, male 
investors typically prioritize market outperfor-
mance as their primary goal.

There also tend to be marked differences 
between men’s and women’s investment deci-
sion-making and behavior. Three behaviors 
that tend to differentiate men and women 
from an investment standpoint are: confi-
dence in investing abilities, portfolio risk tol-
erance and financial discipline. As highlight-
ed in UBS’ Own Your Worth survey, research 
shows that “women consistently underesti-
mate their own abilities while overestimating 
what is required to be financially involved.” 
Women’s lack of confidence in their financial 
literacy and the belief that it is too compli-
cated or that they don’t know where to begin 
are some of the primary reasons women invest 
less than men.3

 
WHAT WORKS? PERSONALIZED ADVICE 
AND GUIDANCE

Education is key to overcoming this hur-
dle. Financial advisors who take the time 
to provide comprehensive explanations can 
help women become more comfortable with 
investing.

While men and women are both willing to 
take risk, women are more comfortable taking 
calculated risks that are based on the cer-
tainty of achieving their goals. Women take 
a more “fact-based” approach, however; this 
can make them less willing to invest in the 
capital markets.1 Higher cash balances and 
an over-allocation to low risk investments, 
including fixed income, can dampen returns. 
Thoughtful financial planning can help 
women take an appropriate amount of risk 
aligned with meeting their goals.

Lastly, on average women are more dis-
ciplined investors than men; they trade less 
and are less likely to try to time the market.4 
Women tend to stick to a long-term plan, 
which discourages buying and selling assets 
opportunistically. By contrast, men trade 
more over time, which detracts from their 
portfolio returns, with the result that women’s 
investment portfolios often outperform men’s, 
assuming the same level of risk.5

These findings are supported by a UC 
Davis study that found women beat men by 
an average of about 1% annually on a risk-ad-
justed basis.6

A FRAMEWORK FOR IMPROVEMENT
Given what we know about the differences 

between men and women, it is important to 
have a way to address these differences.

UBS Wealth Way can be an effective 
approach to help prioritize and pursue per-
sonalized goals and objectives. Starting with 
questions and a discussion, UBS Wealth Way 
helps you to focus on what’s really important. 
This allows your Financial Advisor to help 
organize your financial life into three key 
strategies:

• Liquidity to help provide cash flows for 
short-term expenses

• Longevity for longer-term needs
• Legacy for needs that go beyond  

one’s own

This framework allows women to define 
risk and returns based on the financial and 
personal goals that are uniquely important to 
them. 74% of investors say that this approach 
helps ease anxiety about their financial future, 
no matter what’s happening in the market.7 
Recent research also indicates that what 
women want aligns with these three key  
strategies.

Read more on the wealth way framework 
for women as well as detailed guidance on 
considerations for women during estate plan-
ning in UBS Matriarchs on the Rise. Then,  
let’s talk. Contact us at womenandinvesting@
ubs.com

Information for this article was provided by UBS 

Financial Services. For more information,  
visit ubs.com/women or call (213) 972-1561.
Main contributors: Emily Brunner and Kristin 
Kostiw

UBS Wealth Way is an approach incorporating 
Liquidity. Longevity. Legacy. strategies, that 
UBS Financial Services Inc. and our Financial 
Advisors can use to assist clients in exploring and 
pursuing their wealth management needs and 
goals over different time frames. This approach 
is not a promise or guarantee that wealth, or any 
financial results, can or will be achieved. All 
investments involve the risk of loss, including the 
risk of loss of the entire investment.

As a firm providing wealth management services 
to clients, UBS Financial Services Inc. offers 
investment advisory services in its capacity as an 
SEC-registered investment adviser and brokerage 
services in its capacity as an SEC-registered bro-
ker-dealer. Investment advisory services and bro-
kerage services are separate and distinct, differ in 

material ways and are governed by different laws 
and separate arrangements. It is important that 
clients understand the ways in which we conduct 
business, that they carefully read the agreements 
and disclosures that we provide to them about the 
products or services we offer. For more informa-
tion, please review the PDF document at ubs.com 
/relationshipsummary. IS2005857

1Zakrzewski, A. et al. Managing the Next Decade of 
Women’s Wealth. Boston Consulting Group

2Shanahan, E. R. Women, Investing and the Pursuit of 
Wealth-Life Balance. PIMCO

3Own your worth. UBS (2018)
4Odean, T., Barber, B. M. Boys will be boys: Gender 

overconfidence and common stock investment.
Quarterly Journal of Economics (2001).
5Taking Action. UBS (2017).
6 Gender Differences in Investing. UC Davis (2012). 
7 2019 UBS Global Wealth Management survey of 

more than 6,200 high net worth global investors (with at 
least $1 million in investable assets). Survey results are 
based on investor responses (either “agree or disagree”) to a 
specific question about organizing their assets according to 
the approach with Liquidiity. Longevity. Legacy. strategies. 
In this case 74% said it will help ease their anxiety about 
planning for their financial future.

Women View Financial Success Differently

LIQUIDITY NEEDS	

91%
Adequate emergency fund

LONGEVITY NEEDS

88%
Retirement planning

LEGACY NEEDS

78%
Interest in sustainable investing
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Davis Wright Tremaine  
congratulates our colleague and  

partner Kelli Sager for being nominated 
as a finalist for Executive of the Year  
by the Los Angeles Business Journal.

Anchorage | Bellevue | Los Angeles | New York 
Portland | San Francisco | Seattle | Washington, D.C.

DWT.COM
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By NATASHA MATA

Women have unique perspectives and life 
experiences that can shape our view of 
the world and the way we make decisions. 

Though we are making strides to increase the 
number of women in leadership across indus-
tries, we can do more to uplift and empower 
women so that they can realize their full 
potential. Despite modest gains in recent years, 
women are still severely under-represented in 
corporate leadership positions.

Though difficult to say whether women’s 
advances in corporate leadership result directly 
from other women’s help, during my 28 year 
career in banking, I’ve found one of the most 
effective ways to increase female representation 
is through mentorship and sponsorship.  Studies 
show 76% of people believe mentors are import-
ant however, only 37% of people currently have 
a mentor.  Additionally, 63% of women have 
never had a formal mentor.

Leaders have a responsibility to identify and 
cultivate talent – and one of the surest ways to 
do that is through direct engagement and sup-
port of the next generation of promising leaders. 

At Wells Fargo, we stand by our commit-
ments to champion diversity and inclusion 
by creating environments where people are 
empowered to challenge thinking and deliver 
diverse ideas, build relationships with individ-
uals who are different from them, and respect 
differences.

In fact, the Wells Fargo Women’s Team 

Member Network (TMN) is the largest employ-
ee resource group at the company. With over 
25,000 members nationwide, the Women’s 
TMN connects dynamic women from across 
business lines to share ideas, knowledge and 
access to career development and growth 
resources - all of which are important compo-
nents to mentor-mentee relationships. 

In the Central Los Angeles region, 85% of 
my leadership team are women. They represent 
different ages, ethnicities, and backgrounds, and 
thus offer unique perspectives. As a mentor, I 
strive to empower my leaders to lean into their 
own personal and professional strengths, pro-
vide platforms for them to learn and grow and 
increase confidence in their leadership abilities.  

In return, leaders are able to showcase these 
qualities through their own leadership. 32% 
of women say they have a mentor at work and 
65% of those mentored go on to become men-
tors themselves, thus perpetuating the develop-
mental cycle. I encourage my team to challenge 
their employees to think critically and practice 
sound decision making. By showing up for your 

employees during teachable moments, providing 
guidance yet space to make their own decisions, 
and recognizing areas for growth opportunities, 
together you can develop high-functioning tal-
ent with strong propensity to lead in the future. 

My colleague Lisa McGeough, head of Cor-
porate & Investment Banking and Wells Fargo 
International,    once stated so eloquently, 
“Paying it forward is absolutely critical — mak-
ing sure women see someone down the road 
who has faced similar obstacles, who has been 
successful, and who is mentoring, coaching, and 
supporting them behind the scenes when job 
opportunities arise.”

Mentors play a key role in the development 
for nearly all leaders, but women often miss out 
on this crucial step. Mentors can help mentees 
hone their strengths, better understand their 
aspirations and career trajectory and ways they 
can fulfill their personal and professional goals. 
In turn, they can create a pipeline for future 
leadership development. 

Do you have a mentor or mentee? Here are 
some common misconceptions about men-

tor-mentee relationships that may make you 
re-consider:      

1) Fiction: Mentor-mentee relationships 
should be developed from a formal program.   

Fact: Many mentor mentee relationships are 
developed naturally, without formally asking. 
Mentors help others, informally or formally, 
navigate their careers by providing guidance for 
career choices and decisions. It is important, 
though, to set specific objectives once the rela-
tionship is established. 

2) Fiction: A mentor should be someone 
who looks like me and is in the same line of 
business or industry.   

Fact: Mentees should seek out those men-
tors who will advocate for you – both men and 
women, in diverse areas of interest. Diverse 
mentors can provide a broad array of perspec-
tives. 

3) Fiction: I am already a leader with direct 
reports. I don’t need a mentor. 

Fact: Mentors can be helpful at all levels 
of business. Meet with professionals at varying 
levels to continue broadening your professional 
network. By carefully selecting projects that 
offer opportunities for learning and growth, you 
may meet new people in positions that interest 
you.   

It’s so critically important for women to have 
mentors to whom they can relate. These truly 
transformational relationships have the possibil-
ity to shape and propel your career. 

Natasha Mata is 
Central Los Angeles 
Region Bank Presi-
dent for Wells Fargo 
& Company. To 
learn more about 
women in leadership 
at Wells Fargo, 
visit stories.wf.com/
women.

Developing a Pipeline of Women Leaders 

‘...During my 28 year career in banking, I’ve found one of the  
most effective ways to increase female representation is  

through mentorship and sponsorship. ‘

76%
OF PEOPLE BELIEVE 

MENTORS ARE IMPORTANT...

YET ONLY
OF 

PEOPLE HAVE ONE

37%
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By ANNE MISKEY

I f the COVID-19 pandemic has taught us 
anything, it is that home equals safety. We 
are told to stay home to stay safe. Many of 

us have turned our dining room tables into 
offices, some have converted closets into cre-
ative school spaces for their kids. We’ve all 
learned to Zoom!

Most of us have been able to stay safe. But 
what about those without homes, living in 
shelters or on the streets, those who can’t stay 
safe at home? Unlike Dorothy, in the Wizard 
of Oz, they can’t just click their heels three 
times and say “there’s no place like home,” 
and suddenly be safe in a place of their own.

It takes a lot more than three clicks of our 
heels to help people find a home, something 
we know well at Union Station Homeless Ser-
vices. Our staff work tirelessly and constantly 
to meet people where they are – whether 
they’re living under an underpass or in their 
car, and help them find a place that they can 
call their own.

But finding affordable rental apartments in 
Los Angeles County is easier said then done. 
Los Angeles has one of the highest cost hous-
ing markets in the country. Add to that the 
“not in my backyard” NIMBY mentality of 
many residents who don’t want “those (home-

less) people in their communities” means that 
finding housing for people requires determina-
tion, ingenuity and a “never give up” attitude. 

Fortunately, these are all things my staff 
have in abundance.  So, how have we dealt 
with some of these challenges? How do we find 
homes for people experiencing homelessness? 

LANDLORD ENGAGEMENT
We know that to find apartments, we first 

have to find landlords. But the question is 
how to convince a landlord to rent to us – at 
often below market rent, for an individual or 
a family who has been living on the street or 
in their car? Well, the answer was relatively 
simple. It is about relationships!

Our staff spends much of their time getting 
out to meet and to know landlords, explaining 
how we work and introducing them to our 
clients. Our staff goes beyond what they need 
to do. They are available 24/7 if there is a 
concern or a problem. 

We immediately take action if someone 
is late on rent, or is making too much noise. 
We work with the client, and the landlord, to 
make sure the experience – and the housing – 
works for both parties. 

As a result of these relationships, we are 
working with over 120 landlords – and so far 
only one has stepped back from renting to us 
(they needed to reclaim the apartment for a 
family member).  Instead, our landlords tell 
others about how great it is to work with us 
and what a difference it makes to them. 

Next is dealing with those who object to 
housing people in their neighborhoods? We 
discovered that connecting people within the 
neighborhood truly makes a difference.

To do this we launched our award-winning 
Community Allies program, a program that 
brings together community volunteers with 
individuals or families who have been recent-
ly housed. 

When people get to know people, see each 
other as fellow human beings with the same 
needs, hopes and dreams, it changes both 
hearts and minds. Now, instead of saying “not 
in my neighborhood” people say, “welcome 
neighbor.”

“Here was something I could actually do, 
something where I could really make a differ-
ence,” said Dr. Monique Margetis about the 
Community Allies Program

At the end of the day, finding housing 
for people requires determination, ingenuity 
and fostering relationships by connecting to 
humans in new, creative and authentic ways. 
Won’t you be part of the solution to ending 

homelessness by 
welcoming new 
neighbors into your 
committee? 

Anne Miskey is CEO 
of Union Station 
Homeless Services. 
Learn more at 
unionstationhs.org.

How Do You Relate to Homelessness?

L.A. Care Health Plan 
L.A. Care is proud to support the

2020
Women’s Leadership 

Series & Awards 
and the Los Angeles 

Business Journal

lacare.org1.888.4LA-CARE

Community Allies Program
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Montage is proud to work with 
the Los Angeles Business Journal 
in their quest to raise awareness 

for women in 
business and at home.

As a woman owned business 
Montage takes great care in 

helping our helping our female 
employees and clients get the 

support they need.

Congratulations to all of the 2020 Los Angeles Business Journal Women’s Council Nominees!

“Our firm cares about you and your employees as though they were our own family.  This embodies trust that year after year we will 
bring forth the best, most cost-effective insurance programs and customer care.” 

- Danone Simpson, CEO & President, Montage Insurance Solutions

• Employee Benefits • Wellness Campaigns • Health Fairs • Human Resources Consul�ng • My HR Summit™ • Workers’ Compensa�on •
• Property & Casualty • EPLI/ D&O • Claims Management & Loss Control •

O 818.676.0044  l  MONTAGEINSURANCE.COM  l  CA License #0F30734 

By GRACE KANGDANI

Investing in women makes good business sense 
because diverse and inclusive workplaces 
are essential in meeting the needs of today’s 

diverse customers, clients and communities. 
Women play an increasingly important role 
in helping advance the global economy, with 
women owning 37% of all businesses worldwide. 

Bank of America recognizes the significant 
role women play in advancing thriving econo-
mies. It’s why we continue to invest every day in 
helping women make meaningful contributions 
within the company and in their communities. 

A snapshot of our current employee demo-
graphics shows that women make up more than 
50% of Bank of America’s global workforce, 
nearly 45% of the global management team, 
more than 40% of our managers and 35% of 
board of directors - exceeding industry bench-
marks for representation. 

So how did we get here? By bringing talent-
ed women to our company, investing in their 
career growth, and supporting the economic 
empowerment of women everywhere.

For example, the bank partners with more 
than 200 colleges and universities around the 
world to recruit diverse talent, and our most 
recent summer intern class was 47% female. 
The bank also has programs designed specifically 

to support the retention and career develop-
ment of female employees such as the LEAD 
(Leadership, Education, Advocacy and Devel-
opment) for Women employee network, which 
is more than 31,000 members strong. 

The bank also includes employees in its 
annual Global Women’s Conference; Women’s 
Executive Development Program and the Wom-
en’s Next Level Leadership Program, among 
other professional development opportunities to 
help foster female talent in the bank.

But an effective diversity and inclusion pro-
gram goes beyond recruitment and development 
and includes progressive workplace policies and 
benefits so employees feel supported in man-
aging responsibilities at work and at home. For 
example, the bank offers employees 16 weeks 
paid parental leave for maternity, paternity and 
adoption leave. Parents can also receive reim-
bursement of up to $240 per month, per child 
for eligible child-care expenses. Employees car-
ing for aging parents can take advantage of our 
company’s adult care services program offering 
resources, support and expertise to help manage 
these responsibilities.

As a leader in financial services, Bank of 
America also supports women entrepreneurs 
with capital and resources to help them grow 
their businesses: 

We partner with the Tory Burch Foundation 

Capital Program to provide access to affordable 
loans to grow their business. 

Through the Bank of America Institute for 
Women’s Entrepreneurship at Cornell, we are 
providing 20,000 women entrepreneurs with 
free, online learning to help advance their busi-
nesses. 

The Global Ambassadors Program connects 
women leaders of social enterprises and small 
businesses to mentoring to help them hone their 
skills and realize their economic potential. 

We work with the Cherie Blair Founda-
tion on its Mentoring Women in Business 
Programme to connect women entrepreneurs 
around the world to online mentoring; more 
than 500 Bank of America employees have par-
ticipated as mentors.  

The bank is lead sponsor of the National 
Women’s Business Conference hosted by the 
National Association of Women Business  
Owners, working to propel women entrepre-
neurs into economic, social and political  
spheres of power.

Our partnership with the Institute for 
Economic Empowerment of Women on its 
Peace Through Business program helps women 
entrepreneurs from Afghanistan and Rwanda 
improve their businesses through financial man-
agement and mentoring.

The bank works with Paradigm for Parity, 

an organization committed to achieving gender 
parity across all levels of corporate leadership.

With Girls Who Code, the bank offers a 
summer immersion program for high school-
aged girls to learn skills in digital technology 
and robotics and gain exposure to women engi-
neers and entrepreneurs at the bank.

We’re proud of these investments, which 
have been noticed by Working Mother mag-
azine’s 100 Best Companies and Bloomberg’s 
annual Financial Services Gender-Equality 
Index. The bank was also named 2019 Catalyst 
Award winner for support of women in the 
workplace; 2019 Top Company for Women 
Technologists by AnitaB.org; and World’s Best 
Bank for Diversity & Inclusion by Euromoney 
magazine.

While the recognition underscores our com-
mitment to a diverse workforce, the achieve-
ments directly reflect the dedication, effort and 

drive to make a 
positive and lasting 
impact on our com-
pany, and commu-
nities. 

Grace Kangdani is 
Business Banking 
Market Manager for 
Bank of America.

Investing in Women is Good Business  
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G roupon––where customers discover fun 
things to do and local businesses thrive––is 
encouraging everyone to celebrate Octo-

ber’s National Women’s Small Business Month 
by supporting women-owned small businesses 
in their community. To make it easy for people, 
Groupon has created a special campaign (gr.pn/
wsbm) focused on driving customers to wom-
en-owned businesses in its marketplace. 

The company is also building on the 
momentum it created during August’s 
National Black Business Month and Hispanic 
Heritage Month (Sept.15 - Oct. 15) by con-
tinuing a dialogue with national, state and 
local business leaders to find ways to better 
support women- and minority-owned busi-
nesses, particularly those hurt economically 
by the COVID-19 pandemic. According to a 
new Groupon survey, a staggering 75 percent 
of women small business owners said their 
businesses were negatively impacted by the 
pandemic.

The survey, commissioned by Groupon, 
polled more than 500 women small business 
owners from around the United States to 
understand how they’re meeting the chal-
lenges that COVID-19 presents, the unique 
obstacles they face as women entrepreneurs, 
the secret to their success, and important 
issues women want to see addressed by the 

2020 presidential candidates. The survey also 
revealed which states have been the most 
supportive towards women-owned small busi-
nesses during the pandemic.

“Every one of us has a role to play when 
it comes to investing in the success of small 
businesses. It’s certainly great to have an 
entire month and campaign dedicated to 
the promotion and growth of women-owned 
businesses, but it’s also very important that we 
continue to support them all year long,” said 
Groupon CFO Melissa Thomas. “This year, 
Women’s Small Business Month comes at a 
time when many women-owned businesses are 
facing even greater challenges than usual due 
to the pandemic and they need our help now 
more than ever.”

DISPROPORTIONATE COVID IMPACT
Women small business owners who took 

the survey were twice as likely to say that 
lockdown restrictions implemented to stop 
the spread of the virus disproportionately 
affected women- and minority-owned busi-
nesses as opposed to saying they impacted all 
businesses equally. Fifty-four percent said they 
feared they’d have to permanently close their 
businesses and one-quarter believe that it will 
take more than a year for their businesses to 
get back to normal. Four in 10 of those sur-

veyed who applied for a Paycheck Protection 
Program loan said they were rejected. And 
20% said they either plan to or already had to 
lay off employees and less than 10% said they 
plan to hire more people in the next year.

MOST SUPPORTIVE STATES DURING 
THE PANDEMIC

Of the states surveyed, the results revealed 
that Massachusetts ranked the highest for doing 
the most to help women-owned small businesses 
recover from the negative economic impact of 
COVID-19. The Bay State recently announced 
an initiative that enables small businesses to 
defer paying regular sales, meals and room occu-
pancy taxes until May 2021. New York, Michi-
gan, Ohio and North Carolina rounded out the 
top five states identified by survey participants as 
being the most supportive.

UNIQUE CHALLENGES
Fifty-five percent of respondents said that 

they believe men have an easier time start-
ing their own businesses and just over half 
said they’re held to a higher standard than 
their male counterparts. Fifty-four percent of 
women surveyed said they sometimes find it 
difficult to balance running a business with 
family life. Given these unique challenges, 
it should come as no surprise that more than 
60% of women small business owners sur-
veyed said they go out of their way to help 
other women entrepreneurs succeed.

BECOMING A SUCCESSFUL BOSS
Women small business owners said the 

top five keys to their success were putting in 
hard work, taking pride in the quality of their 
product or service, building a personal net-

‘This year, Women’s Small Business Month comes at a time when  
many women-owned businesses are facing even greater challenges  

than usual due to the pandemic.’

October is National Women’s Small Business Month
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work, having an innovative business idea and 
interestingly enough––since it was identified 
as an obstacle––being a woman. Women small 
business owners said it took an average of 2.5 
years for their businesses to become successful.

MAKING THEIR VOICES HEARD IN THE 
2020 ELECTION

Sixty-seven percent of women business 
owners surveyed said they’re paying close 
attention to the upcoming 2020 presiden-
tial election. When asked to identify their 
preferred candidate, former Vice President 
Joe Biden had the support of 47 percent of 
respondents compared to 34 percent who 
indicated support for President Donald Trump. 
The top five issues that women small business 
owners identified from a list that they want to 
see addressed by the presidential candidates 
were the economy (chosen by 75 percent of 
respondents), healthcare (54 percent), gender 
equality (43 percent), tax credits and/or cuts 
(42 percent) and social justice (36 percent).

TAKING ACTION
Groupon is urging consumers to celebrate 

National Women’s Small Business Month by 
supporting women-owned businesses in their 
local communities as well as by making a 
donation to help provide new women entre-
preneurs with much needed access to capital. 
To find a woman-owned business to support 
near you, Groupon is highlighting approxi-
mately 2,000 women-owned businesses across 
the United States. These merchants will be 

featured across Groupon’s mobile, online and 
social channels throughout the month of 
October.

In addition, the company has partnered 
with Kiva.org––a renowned crowdfunding 
platform––to provide consumers with an 
opportunity to contribute to a fund that 
supports women-owned businesses across the 
U.S. The goal of the fund is to help create 
opportunity and unlock access to investment 
capital for women looking to start or grow 
their businesses.

National Women’s Small Business Month 
was created by the Small Business Admin-
istration to celebrate the contributions of 
women-owned businesses. According to the 
American Express 2019 annual State of Wom-
en-owned Businesses Report, there are nearly 
13 million women-owned businesses in the 
United States––supporting over 9 million jobs 
and generating $1.9 trillion in revenue.

To find a women-owned business that you 
can support in your community, please visit  
gr.pn/wsbm.

Groupon is an experiences marketplace that brings 
people more ways to get the most out of their city 
or wherever they may be. By enabling real-time 
mobile commerce across local businesses, live 
events and travel destinations, Groupon helps 
people find and discover experiences––big and 
small, new and familiar––that make for a full, fun 
and rewarding life. Groupon helps local businesses 
grow and strengthen customer relationships––
resulting in strong, vibrant communities. To 
learn more about Groupon’s community-building 
efforts, please visit community.groupon.com.

75%
According to a new Groupon 

survey of more than 500 
women small business 

owners, nearly 75% said that 
their business has been 

negatively impacted by the 
pandemic

54%
Fifty-four percent said 

they feared they’d have to 
permanently close their 

businesses and one-quarter 
believe that it will take more 

than a year for their businesses 
to get back to normal

55%
Fifty-five percent of 

respondents said they believe 
men have an easier time 

starting their own businesses 
and just over half said that 

they’re held to a higher standard 
than their male counterparts

5
The survey ranked 

Massachusetts, New York, 
Michigan, Ohio and North 

Carolina as the top five 
states most supportive of 

small businesses during the 
pandemic

TOP

SNAPSHOT STATS 
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Morgan Stanley Wealth Management 
recently announced the launch of Women 
Without Limits, a new initiative to galva-

nize its longstanding commitment to the success 
of women and girls in communities across the 
country, provide guidance and advice to help 
address the unique financial needs of female cli-
ents and support female employees within  
the Firm.

Women Without Limits encompasses three 
key pillars of internal and external support:

• Clients: Through women-focused educa-
tional financial content and resources, Women 
Without Limits provides education and pro-
fessional guidance for female clients in their 
journey to developing financial security and 
independence.

• Communities: To serve the needs of local 
communities, Women Without Limits creates 
access to financial empowerment and literacy 
resources through trusted national partnerships 
and affiliations such as Girls Scouts of the USA, 
in which Morgan Stanley Wealth Management 
serves as the brand’s national partner to provide 
young girls with education in financial manage-
ment.

• Career: By showcasing talented female 
Morgan Stanley Wealth Management leaders, 
supporting equality in the workplace and devel-
oping initiatives to encourage a steady pipeline 
of young female talent, Women Without Limits 
provides comprehensive career support for both 
established and emerging female leaders in 
finance.

“We’re proud of the fact that Morgan Stan-
ley has been at the forefront of empowering 
female employees and clients through various 
stages of their careers and lives, respectively, 
and so we couldn’t be more excited about the 
launch of Women Without Limits and what it 
signifies,” said Andy Saperstein, head of Morgan 
Stanley Wealth Management. “August 26 is 
designated as Women’s Equality Day, and 2020 
marks a time for us to both recognize the strides 
we’ve made toward equality and shine a light on 
where we still have work to do. Financial litera-
cy and equality for women in corporate America 
still require our attention, and we are commit-
ted to helping address these areas as crucial steps 
toward female empowerment.”

“Women Without Limits encompasses 

highly-curated and impactful partnerships, 
programs and resources that are independently 
impactful but, when combined, provide a valu-
able platform to help female clients grow their 
wealth, empower women and girls in our local 
communities, and support female employees to 
develop and thrive in their careers,” said Kara 
Underwood, managing director, head of Wealth 
Management Diversity and Inclusion at Morgan 
Stanley.

To celebrate the launch of Women Without 
Limits, Morgan Stanley Wealth Management 
last month hosted its inaugural event to honor 
and inspire its Financial Advisors, employ-
ees, recruits and leaders. The marquee event 
brought participants together to learn, network 
and connect in a meaningful way through live 
and pre-recorded virtual content. In addition 
to Morgan Stanley Wealth Management 
executives, notable speakers included WNBA 
Commissioner Cathy Engelbert, former Met-
ricStream CEO Shellye Archambeau; and, 
McBride Sisters Wine Collection founders, 
Robin and Andréa McBride, among others.

“Women Without Limits is an important 
new chapter in our mission to be the firm of 

choice for women everywhere in the world,” 
said Shelley O’Connor, chairman & CEO, Mor-
gan Stanley Private Bank, N.A. and Morgan 
Stanley Bank, N.A. “In a year when we cele-
brate the centennial of women’s right to vote, 
we can see both how far we have come, and 
how much more we still can do to support and 
empower our female employees, clients and the 
women in our communities to help meet their 
financial and life goals.”

For more information about Women Without Limits 
or financial literacy, visit Morgan Stanley.com.

Financial literacy and equality for 
women in corporate America still 
require our attention, and we are 

committed to helping address these 
areas as crucial steps toward 

female empowerment.

‘Women Without Limits’ Program Empowers Women 
and Girls Through Financial Literacy

Forest Lawn® congratulates

Jennifer Terrill
Vice President and Chief Information Officer

Glendale FD 656 · Hollywood Hills FD 904 · Cypress FD 1051 · Covina Hills FD 1150 · Long Beach FD 1151 · Arcadia FD 2186 

City of Industry FD 2121 · Whittier FD 2302 · Cathedral City FD 1847 · Coachella FD 640 · Indio FD 967

FOREST LAWN MEMORIAL-PARKS & MORTUARIES

on her nomination for

Executive of the Year
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This summer, financial inclusion non-prof-
it Kiva announced a partnership under the 
White House-led Women’s Global Devel-

opment and Prosperity (W-GDP) Initiative 
with USAID to advance women’s economic 
empowerment by increasing access to financing 
for women entrepreneurs and business own-
ers. W-GDP is the first whole-of-government 
approach to women’s economic empowerment 
and, as a part of the Initiative, Kiva will use 
catalytic capital offered through the W-GDP 
Fund at USAID to design the Kiva Invest in 
Women Fund (K-IWF), an innovative invest-
ing vehicle to positively impact women.

KIVA TO SCALE GENDER-FOCUSED  
IMPACT INVESTING

Kiva has been awarded $2.5 million from 
the W-GDP Fund at USAID in an effort to 
identify innovative approaches to catalyze 
commercial investment for women’s economic 
empowerment and equality. The contract will 
support an 18-month process that will engage 
major asset owners and gender lens investing 
experts in developing K-IWF, which aims to 
provide $100 million in critical capital for 

women entrepreneurs.
K-IWF will continue Kiva’s work of institu-

tional impact investing through its Kiva Cap-
ital arm, a wholly-owned asset management 
subsidiary offering impact-first investment 
vehicles that aim to fill gaps in capital access 
for underserved communities in the current 
investment ecosystem.

“This partnership with the Women’s Glob-
al Development and Prosperity Initiative at 
USAID recognizes Kiva Capital’s potential to 
deliver a truly innovative fund to the gender 
lens investment community,” said Sarah Mar-
chal Murray, Kiva’s Chief Strategic Partner-
ships Officer. “We are excited to collaborate 
with and learn from this community of sophis-
ticated global investors. Together, we can 
expand the pipeline of capital to economically 
empower women.”

Since its founding in 2005, Kiva has 
deployed $1.4 billion through the Kiva.org 
marketplace. More than 80 percent of these 
loans, totaling $1 billion, has gone to nearly 3 
million women around the world.

“We know that investing in women’s eco-
nomic empowerment can boost country-level 

GDP and is vital for achieving the Sustain-
able Development Goals, but critical funding 
gaps were thwarting progress even before the 
COVID-19 crisis,” said Goldie Chow, Kiva’s 
Director of Impact. “Scaling investment in 
women entrepreneurs is not only the next step 
in building pathways to prosperity for women 
but also crucial for country-level recovery and 
resilience.”

THE DESIGN, STRUCTURING, AND 
FIELD-BUILDING ELEMENTS

The Kiva Capital team will use this inno-
vative funding to launch a comprehensive 
fund design and structuring process. This will 
include the development of an impact frame-
work and a shared learnings platform. Funding 
will also support the canvassing of the women’s 
economic empowerment investment markets 
in Africa and Latin America to identify miss-
ing elements of investment capital to most 
effectively support women-led enterprises. In 
addition, via a global investor listening tour, 
Kiva will showcase new opportunities in the 
rapidly growing world of investing in women 
for both the social and financial returns.

“What’s most exciting about this relation-
ship is the opportunity to discover what the 
right kind of capital is for empowering women 
around the world,” said Marchal Murray. “It’s 
not about more women entering the formal 
financial system, but rather a financial system 
that works for more women.”

About Kiva:
Established in 2005 as the world’s first personal 
micro-lending website, Kiva’s mission is to expand 
financial access to help underserved communities 
thrive.

About the W-GDP Initiative:
In February 2019, the White House established 
the Women’s Global Development and Prosperity 
(W-GDP) Initiative, the first whole-of-govern-
ment approach to women’s economic empower-
ment. 

About USAID:
The United States Agency for International Devel-
opment (USAID) is the world’s premier interna-
tional development agency and a catalytic actor 
driving development results. 

Kiva Receives USAID Design Funding to Support  
One Million Women Globally

 
Congratulations!
Lathrop GPM Partner Nancy Sher Cohen was selected 
as a nominee for Executive of the Year by Los Angeles 
Business Journal. 

Congratulations, Nancy, and thank you for your 
dedication to the firm, clients and the community. 

Working together, we build exciting futures. 

Nancy Sher Cohen 
310.789.4664
nancy.cohen@lathropgpm.com
lathropgpm.com

This is an advertisement. The choice of a lawyer is an important decision and should not be made based solely upon advertisements. Neither the highest state courts nor state bar associations review, 
recognize, or approve certifying organizations, certifications of specialties or specialist designations in the practice of law. The certificate, award or recognition is not a requirement to practice law. 
Lathrop GPM LLP, 1888 Century Park East, Suite 1000, Los Angeles, CA 90067.  For more information, contact Nancy Sher Cohen at 310.789.4600. 
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Jean Chatzky’s HerMoney and Wealthramp, 
a financial advisor referral service cultivated 
by Pam Krueger, last month launched a new 

partnership to make it easier for women to find 
trustworthy financial advisors. The collabora-
tion offers HerMoney readers and all investors 
access to conflict-free financial advice through 
Wealthramp’s network of over 230 independent 
Registered Investment Advisors.

Since the onset of the pandemic and ensuing 
economic crisis, 34% of advisors surveyed by 
the CFP Board have reported an increase in 
inquiries from prospective clients. Americans 
are looking for guidance as they grapple with an 
uncertain economic future. But knowing where 
to go to find a trusted advisor can be chal-
lenging. While there are several associations 
and nonprofits that provide lists of fee-only 
advisors, the responsibility is on investors to 
independently vet these financial professionals 

to ensure they act solely in clients’ best interests.
“The question I am asked most often by 

women is: ‘Where can I find the right advisor 
for me?,’” said Jean Chatzky, CEO of HerMoney.
com. “It’s often clear that they want me — like 
they would want a friend — to give them a 
personalized recommendation, which of course 
is not always possible. Our partnership with 
Wealthramp, though, paves the way to give 
them a recommendation that I feel I can stand 
behind.”

Pam Krueger, CEO and Founder of Wealth-
ramp, adds: “Just because an advisor is fee-only 
and held to the SEC’s fiduciary standard, doesn’t 
mean you can take any title or designation as a 
stamp of approval. Many CFPs are still brokers 
who don’t work only and directly for you — the 
client — and therefore may not always put your 
interests first. This is why I personally vet every 
advisor in our network, looking at the whole 

picture of the advisor and their firm. Our process 
is rigorous so individuals have the assurance 
that the advisors with whom they’re matched 
are truly experienced, qualified, collaborative 
and, most importantly, focused solely on their 
financial needs.”

Through the HerMoney and Wealthramp 
“Find Your Advisor” tool, women investors 
can find a vetted advisor who aligns with their 
financial needs and goals. Results are immediate 
after users complete a questionnaire, allowing 
them to instantly learn more about each of 
their matched advisors and access their industry 
experience, credentials and regulatory records. 
It is entirely up to the individual to initiate a 
conversation with any of the advisors. The plat-
form flips the power dynamics and puts women 
in control, equipping them with the knowledge 
to understand the type of advisor that’s right 
for them and empowering them to make the 
first move with a vetted advisor who has been 
matched with them based on their unique 
preferences and priorities. HerMoney provides 
an additional layer of guidance through its con-
tent, which helps readers know what questions 
to ask advisors and how to approach financial 

planning.
Women are still underserved in the financial 

services industry today. Although efforts are 
underway to improve the diversity of the profes-
sion, less than a quarter of advisors with a CFP 
designation are women, according to the CFP 
Board.

“The experience of receiving financial 
advice has historically been approached in 
linear ways, and women by nature have a differ-
ent perspective. This is most demonstrated by 
the career paths we often take and the values 
that matter most to us,” said Kim Curtis, CEO 
of Wealth Legacy Institute and a fiduciary 
financial advisor on the Wealthramp network. 
“The capacity to listen deeply, communicate 
jargon-free, ask about aspects of life that are 
meaningful to women investors, things like 
family, relationships, community, impact — all 
of these factors influence whether a woman will 
feel authentically herself when working with an 
advisor.”

Learn more about the “Find Your Advisor” 
tool by HerMoney and Wealthramp at 
hermoney.com/wealthramp.

HerMoney and Wealthramp Partner to  
Help Women Find Trusted Financial Advisors

AMS Fulfillment 

congratulates all the nominees for the 

Los Angeles Business Journal

2020 Women’s Leadership Awards
 including our President 

Betty-Lou Wiseman

www.amsfulfillment.com

Your Operations Partner for Warehousing & Fulfillment Services

Personal finance expert Jean Chatzky and investor advocate Pam Krueger 
launch a new tool to help empower women to search for, vet, and hire a 
qualified advisor with confidence

050-70__WLS_Noms_adverts.indd   60050-70__WLS_Noms_adverts.indd   60 10/15/20   11:26 AM10/15/20   11:26 AM



OCTOBER 19, 2020	  	 CUSTOM CONTENT – LOS ANGELES BUSINESS JOURNAL   61   

B rit + Co and Office Depot recently 
announced that Office Depot will be the 
exclusive sponsor of Selfmade, a new 

10-week virtual startup school for women. 
The course is hosted by Brit + Co co-found-
ers, Brit Morin and Anjelika Temple, and 
includes highly personalized skill develop-
ment to enable each student to start or grow 
her own business.

To help drive educational change, Office 
Depot’s sponsorship will enable the course to 
be made free for up to 200 women, focusing 
on women of color, women from under-
served and underrepresented communities, 
and women in need of support to help them 
trailblaze. Additionally, a portion of proceeds 
from the course will be donated to digitalun-
divided, an organization whose mission is to 
provide economic empowerment to Black and 
Latinx women.

“With unemployment at record highs 
and mental health at record lows, Selfmade 
just seemed like the right thing to do at this 
moment,” said Brit Morin, founder and CEO 
of Brit + Co. “Knowing the tools, expertise, 
and network at our disposal, we couldn’t sit 
around and watch so many women miss the 
opportunity to change their lives and make 
money on their own terms.”

As part of the curriculum, students will 
also hear from over a dozen other notable 
female founders, experts and investors who 
have signed on to help teach, including Bozo-
ma Saint John (CMO of Netflix), Julia Hartz 
(founder and CEO of Eventbrite), Tina Shar-
key (former founder and CEO, Brandless), Joy 
Cho (founder and CEO of Oh Joy) and many 
more.

“We’re thrilled to partner with Brit + Co 
to help entrepreneurs start and grow their 
business,” said Gerry Smith, chief executive 
officer for Office Depot and The ODP Cor-
poration. “With the new tools and skillsets 
learned, as well as inspiration from some of 
the most successful women in business, we 
hope the students complete the program feel-

ing empowered to build the business of their 
dreams.”

Features and benefits of Selfmade include:
• 15+ hours of live instruction in all facets 

of how to start a company
• 1:1 coaching and group chats with 

like-minded entrepreneurs
• Customizable templates for P&Ls, pitch 

decks, marketing assets and more
• Access to world class experts in tech, 

finance, marketing, sales, and investing

Selfmade registration is currently open  
and class kicked off on Monday, October 5. 
To nominate yourself or someone you know 
for a scholarship, visit TrySelfmade.com/
scholarships.

Founded by Brit Morin, Brit + Co is on a mis-
sion to give women the courage and creativity to 
live life at their fullest potential. Through inspira-
tional content, educational online classes and use-
ful products, she is enabled to shape her future. 
Over the past nine years, Brit + Co has become 
one of the largest digital brands for women, now 
reaching an engaged community of over 115 

million monthly users across its website and plat-
forms. Visit Brit.co for more information.
Office Depot, LLC is a wholly owned subsidiary 
of The ODP Corporation, a leading provider 
of business services, products and digital work-
place technology solutions to small, medium and 
enterprise businesses. For more information, 
visit news.theodpcorp.com.

Office Depot and Brit + Co Team Up to Launch 
Selfmade, a New Online Startup School for Women
Collaboration enables hundreds 
of women to start and grow 
businesses

During the COVID-19 crisis, we’re
dedicated to meeting the needs
of people where they are at.

WILL YOU HELP?

unionstationhs.org

Ending Homelessness.
Rebuilding Lives.

To help drive educational change, 
Office Depot’s sponsorship will 
enable the course to be made 

free for up to 200 women, focusing 
on women of color, women from 

underserved and underrepresented 
communities, and women in  

need of support.
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Secret Deodorant recently announced the 
launch of #RaiseItUp, a multi-phased ini-
tiative that empowers and supports women 

at a time when COVID-19 threatens to be 
the biggest setback to gender equality in a 
decade1.

As part of Secret’s pledge to donate an 
additional $1 million in support of equality 
programs, the brand is taking immediate 
action in partnership with YWCA USA to 
establish a “Secret Missions” fund that will 
provide direct assistance to women. These 
“Secret Missions” will focus on childcare, 
career development and other key areas that 
make a difference in the lives of women and 
their families.

“The COVID-19 pandemic has dispropor-
tionately affected women and even further 
increased inequalities in opportunities and 
income for multicultural women,” said Freddy 

Bharucha, senior vice president, North Amer-
ica & Global Personal Care, Procter & Gam-
ble. “Secret is proud to step up, in partnership 
with the YWCA, to provide assistance and 
opportunities to the women who need it the 
most. Together, we will #RaiseItUp for women 
everywhere.”

According to McKinsey & Compa-
ny’s Women in the Workplace 2020 study, 
women—especially Black women and women 
of color—are more likely to have been laid 
off or furloughed during the COVID-19 cri-
sis,2 stalling their careers and jeopardizing 
their financial security. In fact, the Depart-
ment of Labor stated that out of the 700,000+ 
jobs that were eliminated in the first wave of 
pandemic layoffs, nearly 60 percent were held 
by women.3 Similarly, one in three moth-
ers has considered leaving the workforce or 
downshifting her career since the pandemic, 
with household responsibilities, childcare and 
home-schooling listed as top contributing 
factors.

“The 2020 pandemic has exacerbated many 
of the things women already face, and they 
have been shouldering the weight of the chal-

lenges brought on this year,” said Sara Saun-
ders, senior brand director, Secret & Gillette. 
“Through our #RaiseItUp initiative, we aim to 
not only celebrate the strength and resilience 
of women but also take meaningful action to 
support them in the areas of their life that 
mean the most.”

“COVID-19 has eroded many positive 
gains towards closing gender gaps and has 
placed added impediments for women to be 
sources of significant global growth,” said 
Alejandra Y. Castillo, CEO, YWCA USA. “In 
order to mitigate those losses, it is imperative 
now more than ever that brand and organi-
zations like Secret and YWCA USA unite 
to work to advance equality for all women 
through initiatives like #RaiseItUp. This 

partnership will help us continue to deliver 
programming, services, and other resources 
that support our mission to eliminate racism, 
empower women, and promote peace, justice, 
freedom and dignity for all.”

#RAISEITUP CAMPAIGN DETAILS
Women are the coaches, players, trainers 

and fans in everyday life. From morning to 
night, they run non-stop. They are accepting 
the challenges thrown at them in 2020, and 
Secret is calling on women everywhere to 
share a photo on social media of what it means 
to them to #RaiseItUp.

Notable women, including WNBA stars 
Swin Cash and A’Ja Wilson, helped kick off a 
social media campaign, sharing their own per-

‘Through our #RaiseItUp initiative, we aim to not only celebrate the 
strength and resilience of women but also take meaningful action to 

support them in the areas of their life that mean the most.’

Secret Partners With YWCA to Launch  
#RaiseItUp Campaign 
Secret’s #RaiseItUp Initiative 
activates “Secret Missions” to 
directly support women
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sonal #RaiseItUp images and inviting women 
to share how they “raise it up” – at home, at 
work, for their families and, most importantly, 
for themselves.

Join Secret to help #RaiseItUp for women 
by:

Sharing a woman who you #RaiseItUp for 
on social media and tagging @SecretDeodor-
ant. Join the conversation at:

• Instagram (@SecretDeodorant),
• Twitter (@SecretDeodorant)
• Facebook (http://www.facebook.com/

Secret).
•Making a contribution to YWCA USA 

atywca.org/raise-it-up.

SECRET X WNBA FINALS TV COMMERCIAL
Developed internally by P&G in-house 

creative team, Secret also debuted a new tele-
vision commercial during the WNBA finals 
on Sunday, Oct. 4. The :60 second spot fea-
tures the work of two dynamic, creative Black 
women: an original poem by poet, author and 
activist, Jasmine Mans, and it was directed by 
Chassidy Jade, who also works to give oppor-
tunities to high school graduates interested 
in film, specifically young Black women and 
women of color. Cameos include some of the 
WNBA’s biggest stars, including newly minted 
Most Valuable Player (MVP) A’Ja Wilson and 
WNBA “Wubble Moms” Phoenix Mercury’s 
Bria Hartley and Candice Dupree of the Indi-
ana Fever.

No Sweat Here (:60) - The spot highlights 
the challenges women have faced as a result of 

COVID-19. Provocative and bold, Jasmine’s 
work embodies what it means to elevate 
women’s voices, especially those of Black and 
Latinx women. Through her poetry in Secret’s 
new spot, Mans tells a story that unites all 
women in their strength.

Secret was the first antiperspirant brand 
designed specifically for women, and for the 
past 60 years, Secret has been on the forefront 
of women’s lives, leading with innovation 
designed to provide superior odor and wetness 

protection. Through the years, the brand has 
proudly supported women’s advancement and 
equality through its campaigns and communi-
cations. Its latest campaign, “All Strength, No 
Sweat,” is a continuation of this commitment 
to women, celebrating those who boldly chal-
lenge the status quo, push through barriers 
and stand up for what they believe in, without 
“sweating” the obstacles that may come their 
way. Secret challenges women everywhere to 
be all strength, no sweat.

YWCA USA is on a mission to eliminate  
racism, empower women, stand up for 
social justice, help families, and strengthen 
communities. It is one of the oldest and largest 
women’s organizations in the nation, serving 
over two million women, girls, and their families. 
YWCA has been at the forefront of the most 
pressing social movements for more than 160 
years — from voting rights to civil rights, from 
affordable housing to pay equity, from violence 
prevention to health care reform.

For being nominated for the  
2020 Women’s Leadership Award!
For serving on the Board of Directors for our nonprofit health care 
system, Emanate Health, whose mission is to help people keep well in 
body, mind and spirit by providing quality health care services in a safe, 
compassionate environment.

For being a beacon of light as a leader in helping people, especially 
those with economic and health disparities.

For paving the path for equality in health care. For helping build Queen 
of the Valley Hospital because of the need you saw in our community.

Thank you for your years of service in the San Gabriel Valley.

emanatehealth.org

Congratulations Mary Kirchen, IHM
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SDL, the intelligent language and content 
company, has partnered with Women in 
Localization to raise awareness of mental 

health issues and promote mental and physical 
wellbeing of people working remotely due to 
COVID-19. The campaign will be delivered 
across events organized by Women in Localiza-
tion as well as SDL’s own initiatives.

Estimates suggest that 42 percent of the 
U.S. workforce is now working from home 
full-time, and across Europe 4/10 work-
ers have turned to home working during the 
COVID-19 pandemic. This new working 
normal, coupled with the isolation of lock-
down and political and financial instability, is 
having an adverse effect on peoples’ mental 
health with more than 40% reporting mental 

health conditions since June 2020.
“Those affected by mental health issues 

often suffer in silence,” said Virginia Clark, 
VP of Global Talent Development at 
SDL. “Our goal is to change that by hosting a 
series of events for our colleagues, and mem-
bers of Women in Localization, where every-
one feels safe, and has an outlet, to express 
how they feel and how they’ve personally 
been impacted. Training and guidance will be 
offered to help everyone overcome the many 
challenges presented by the pandemic.”

SDL, through its Platinum sponsorship 
of Women in Localization, will host a series 
of events through the SDL Women’s Forum 
alongside Women in Localization’s own 
events and local in-country Chapters, to 
encourage colleagues and members of the 
community to share their feelings and how 
they’re coping with working from home on 
a permanent basis. Ongoing workshops and 
training focused on ‘Wellness in the Digital 
Age’ alongside other initiatives such as virtual 
yoga and fitness classes will also be offered to 
all 4,500 SDL employees.

“A big thank you to SDL for working to 

address the important issue of mental health 
during COVID,” said Women in Localization 
President Loy Searle. “During these very chal-
lenging times, this effort is very meaningful 
and can have a profound impact.”

Women in Localization, founded in 2008, 
is a global community that supports women 
through its mentorship and coaching pro-
gram, local Chapter events, training initia-
tives and resources. Its goal is to promote and 
advocate equality among members and across 
the localization industry.

Women in Localization (W.L.) was founded in 

2008 by Silvia Avary-Silveira, Eva Klaudinyova 
and Anna N. Schlegel, and is the leading profes-
sional organization for women in the localization 
industry with over 5,000 members globally. Its 
mission is to foster a global community for the 
advancement of women and the localization 
industry. It aims to provide an open, collabora-
tive forum where women can share expertise and 
experience and help each other move forward 
in their careers. Started in the San Francisco 
Bay Area, W.L. has expanded its membership 
to include women across the globe, encouraging 
members to meet in other local geographies. To 
learn more, visit womeninlocalization.com. 

[Working from home full-time], coupled with the isolation of lockdown  
and political and financial instability, is having an adverse effect on 

peoples’ mental health with more than 40% reporting  
mental health conditions since June 2020.

SDL and Women in Localization Launch Campaign  
to Promote Mental Health During COVID-19

K A L L E Y  R .  A M A N
L O S  A N G E L E S  B U S I N E S S  J O U R N A L  N O M I N E E

W O M E N ’ S  L E A D E R S H I P 
S E R I E S  &  A W A R D S  2 0 2 0

A Z  |  C A  |  O R  |  W A

B U C H A L T E R . C O M

Kalley R. Aman
Shareholder

Through its platinum sponsorship 
SDL will work closely with  
women in localization to host 
a series of events, forums and 
training initiatives
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Last week, Lenovo, championed by Girl Up, 
the gender equality initiative of the United 
Nation Foundation (UNF), and filmmaker 

Ava DuVernay, launches New Realities – 
a dynamic artistic project celebrating women 
who are using technology to showcase global 
social issues and empower empathy.

New Realities features immersive, first-per-
son cinematic experiences that give a voice 
to difference-making women in 10 markets 
around the world during a time of global 
upheaval in the COVID-19 pandemic and 
ahead of International Day of the Girl (cele-
brated on Sunday, October 11). The project 
comes off the heels of new research conducted 
by Lenovo that reveals technology has made 
people more empathetic toward different 
viewpoints in their communities.

Captured over the last four months 
using 360-degree storytelling, New Reali-
ties chronicles the individual journeys of a 
courageous, diverse group of 10 young women 
using technology to achieve their dreams, 
such as supporting a social cause, creating 
thought-provoking art/music or providing a 
desperately needed service in their communi-

ty. The films give each woman their own voice 
and shine a light on the role technology plays 
in furthering their missions to drive empathy 
and a positive change in society. The films’ 
changemakers hail from Brazil, China, France, 
Germany India, Italy, Japan, Mexico, the UK 
and the US.

In addition to the films’ chronicling the 
women’s missions, Lenovo – in partnership 
with Girl Up – is funding $100,000 in grants 
for these young women to pursue fields of 
study that align with their goals. The protag-
onists have received mentorship through a 
newly created Global Ambassadors Program 
– featuring mentors hand-selected by Ava 
DuVernay’s team at ARRAY and access to 
resources from Lenovo, ARRAY, and Girl Up. 
Each of the women has also received Lenovo 
and Motorola technology from to support their 
mission, such as the enterprise-grade Think-
Pad™ X1 Yoga™ laptop for coding, the Yoga 
C940 for music or the Motorola Edge for com-
munication and on-the-go computing.

Ava DuVernay, American filmmaker, 
commented: “I’m eager to stand with Lenovo 
to highlight the strong work of ten talented 

young women around the world who have 
used technology to bring their missions to 
life in extraordinary ways. My colleagues at 
ARRAY and I created this mentorship as part 
of a vital effort to empower the next genera-
tion of women leaders. I applaud each of these 
young women for sharing their stories with 
the world through Lenovo’s New Realities. At 
such a pivotal time in our world’s history, it 
is imperative that we hold hands and march 
toward a more inclusive society where all are 
valued and embraced.”

To access the New Realities microsite, 
please visit lenovo.com/NewRealities.

COMING INTO VIEW: A NEW,  
MORE EMPATHETIC WORLD

Research Lenovo conducted in support 
of New Realities reinforces a need and desire 
for empathy amid a global crisis and under-
scores the true importance of the work being 
done by the project’s 10 influential change-
makers. True to its mission of providing smart-
er technology for all, Lenovo understands the 
importance of hearing and portraying diverse 
points of view and believes technology is driv-

ing empathy around the world.
Of the 15,000+ global respondents in 10 

markets around the globe, two-thirds state 
that technology has made people more empa-
thetic towards different viewpoints in their 
communities as the COVID-19 pandemic 
continues.

Dilip Bhatia, chief customer experience 
officer of Lenovo, commented: “At Lenovo, 
we strive to be more than just a technology 
provider. We want to empower people to use 
smart technology for positive change. This 
research validates the need for our role to go 
beyond powering the technology needs of the 
world; it’s about technology enabling empathy 
and empowering the world’s young leaders 
to live out their missions and be difference 
makers.”

Girl Up is a global leadership development 
initiative, positioning girls to be leaders in the 
movement for gender equality. With resources in 
six languages and 4,000 Girl Up Clubs in more 
than 125 countries, it has trained 75,000 girls of 
all backgrounds to create tangible change for girls 
everywhere. Learn more at GirlUp.org.

Lenovo’s New Realities Project Features Ten 
Groundbreaking Young Women Changing the World 

Congratulations 
to Ryan Jordan

on being nominated for the Los Angeles Business Journal
Women's Leadership Series & Awards 2020 CEO of the Year!

This nomination recognizes Ryan's passion,

commitment, and positive impact as an industry

leader within the community.

www.educatednannies.com  :  310-857-4985

Nannies Private Educators

Household Managers Personal Assistants

Newborn Care Specialists 
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Last month, McKinsey & Company and 
LeanIn.Org released the annual Women in 
the Workplace report, the largest study of 

its kind. After six years of slow but measurable 
progress in the representation of women in 
corporate America, one in four women are 
now considering leaving the workforce or 
downshifting their careers due to COVID-19. 
In a single year, this would wipe out all of the 
hard-earned gains we’ve seen for women in 
management—and unwind years of progress 
toward gender diversity.

The report is based on data and insights 
from 317 companies employing more than 12 
million people, along with survey responses 
from more than 40,000 individual employees. 
It urges companies to act immediately to avert 
this potential crisis and includes recommenda-
tions for addressing the feelings of burnout and 
being “always on” for work that many employ-
ees are grappling with right now.

“If we had a panic button, we’d be hitting 
it,” said Sheryl Sandberg, COO of Facebook 
and co-founder of LeanIn.Org. “Leaders must 
act fast or risk losing millions of women from 
the workforce and setting gender diversity 

back years.”    
Kevin Sneader, global managing partner at 

McKinsey & Company, agrees. “This crisis for 
women is not going away, but the solutions are 
within reach,” said Sneader. “Companies need 
to adapt their strategies to more fully support 
women’s lives amidst a new world of work.”

COVID-19 has been hugely disruptive for 
all employees. The new report also highlights 
the effects of the pandemic on women, includ-
ing the distinct challenges for mothers, women 
in senior leadership, and Black women.

Working mothers are deeply concerned 
about how COVID-19 will impact their 
careers. They are more than three times as 
likely as fathers to be managing most of their 
family’s housework and caregiving during the 
pandemic—and twice as likely to worry that 
their performance will be judged negatively 
due to their caregiving responsibilities. They 
are also far more likely to feel uncomfortable 
sharing work-life challenges with colleagues 
— or that they’ve got children at home.

Senior-level women are juggling huge 
demands both at work and at home. 
Senior-level women are more likely than 

women at other levels to be mothers. 
Senior-level women are also more likely to 
be in dual career couples than senior-level 
men, which means they are trying to balance 
work and home without the extra support 
that a partner who doesn’t work often pro-
vides. And they are almost twice as likely as 
women at other levels to often be the only or 
one of the only women in the room, which 
often comes with heightened scrutiny, such 
as needing to provide additional evidence of 
their competence. Likely because of these fac-
tors, senior-level women are more likely than 
senior-level men to feel “always on” and under 
pressure to work more. They are also 1.5 times 
as likely to think about leaving the workforce 
or downshifting their careers—and almost 3 in 

4 cite burnout as a primary reason.
Companies can’t afford to lose women 

leaders. Compared to men at the same level, 
senior-level women are more likely to men-
tor or sponsor women of color and are more 
likely to be allies to women of color—for 
example, 60 percent of senior-level women 
say they publicly acknowledge the work of 
women of color, compared to only 44 percent 
of senior-level men. Women in leadership are 
also more likely to enlist their peers to support 
racial equality and take a public stand in sup-
port of it.

Black women were already having a dis-
tinct—and by and large worse—experience at 
work. Compared to women of other races and 
ethnicities, Black women face more systemic 

‘If we had a panic button, we’d be hitting it. Leaders must act fast  
or risk losing millions of women from the workforce and setting  

gender diversity back years.’

Study Finds Dramatic Effects of COVID-19  
on Women’s Careers

Join us on the beautiful Palos Verdes Peninsula, a 
hidden gem on the Southern California coast.

Congratulations to all of the Women’s 
Leadership Award Nominees, including 
Terranea Resort President Terri A. 
Haack, for your outstanding excellence 
in business and continued commitment 
to making a difference in our community.

��������������|��TERRANEA�COM��|����TERRANEA

Cure Pharmaceutical® and Sera Labs®
proudly congratulate Nancy Duitch and 

all of the 2020 Leadership nominees at the
 Los Angeles Business Journal

 2020 Women's Leadership Awards.

Nancy Duitch
 CEO - Sera Labs®

Chief Strategy Officer - Cure Pharmaceutical®

*Sera Labs® is now a subsidiary of Cure Pharmaceutical® 

seralabshealth.com | curepharmaceutical.com
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barriers, receive less support from managers, 
and experience more acute discrimination. 
Now, the difficult events of 2020 are dispro-
portionately impacting Black women. They 
are more than twice as likely as women overall 
to say that the death of a loved one has been 
one of their biggest challenges during the 
COVID-19 pandemic. And incidents of racial 
violence across the U.S. have exacted a heavy 
emotional toll on all Black employees. On top 
of this, for many Black women, work isn’t a 
supportive place. Compared to other employ-
ees, Black women feel more excluded at work 
and are less likely to say they can bring their 
whole selves to work.

Nothing about 2020 is business as usual. 
Companies need to take bold action to make 
work more sustainable and inclusive for 
women—and especially women of color. The 
Women in the Workplace report provides 
specific, concrete steps companies can take, 
including embracing flexible working norms, 
guarding against bias in performance reviews, 
communicating openly and empathetically 
with employees, and providing training to 
help managers and colleagues show up as 
allies. The report also points to long-term 
opportunities. If companies set better norms 
for remote work—and build on the programs 
they are putting in place to help employees 
weather this crisis—they can lay the building 
blocks for a better workplace.

The complete Women in the Workplace report is 
available at womenintheworkplace.com.

©2020 Bank of America Corporation | 3213949 | TEMP-08-20-0200

We proudly invest 
in women

We proudly continue to recruit and invest in helping women succeed within our  
organization, and we support the economic empowerment of women in the  
communities we serve.

Our ongoing work to invest in women means supporting women business owners  
based on our belief that female entrepreneurs are fundamental to driving strong,  
healthy economies. 

To learn more, visit our Empowering Women page at bankofamerica.com/women.

THE IMPACT OF COVID-19

The COVID-19 crisis could erase all the gains women have 
made in management and senior leadership since the 

beginning of this study. One in four women are considering 
downshifting their careers or leaving the workforce because 
of COVID-19. This is a sharp departure from past years—in 
the six years of this research, women have been leaving their 
jobs at similar rates as men.

For mothers, COVID-19 has made balancing work and 
home even more challenging. Mothers are more than three 
times as likely as fathers to be responsible for most of their 
family’s housework and childcare during COVID-19. On top of 
this, mothers are more than twice as likely as fathers to worry 
that their performance is being judged negatively because of 
their caregiving responsibilities.

Black and Latina mothers are juggling even more. They 
are more likely than white working mothers to have a partner 
that works full-time outside the home and to handle all of their 
family’s housework and caregiving.

Senior-level women are under enormous pressure. Senior-
level women are more likely than men at the same level to 
feel burned out, under pressure to work more, and “always 
on.” Several factors are contributing to this dynamic: Senior-
level women are more likely than women at other levels to be 

mothers, more likely than senior-level men to have partners 
who work full-time, and nearly twice as likely as women 
overall to be “Onlys”—the only or one of the only women in 
the room at work.

Senior-level women have a meaningful impact on company 
culture. Compared to senior-level men, they are much more 
active allies to women of color. They are more likely than 
senior-level men to mentor or sponsor women of color, 
suggesting that the loss of senior-level women could impact 
the whole pipeline for years to come.

Black women are having a worse experience and receiving 
less support. In addition to the heightened pressures Black 
women who are mothers and senior leaders are experiencing, 
they are dealing with distinct issues because of their race. 
And for many, work isn’t a supportive place: Fewer than 
one in three Black women report their manager has checked 
in on them in light of recent racial violence, and a similar 
number say their manager has fostered an inclusive culture 
on their team. Plus, Black women are far less likely than white 
colleagues to say they have strong allies at work. All of this 
is having an impact on Black women. Compared to other 
employees, Black women feel more excluded at work and are 
less likely to say they can bring their whole selves to work.
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Amajority of executive women across a range 
of industries identified having experienced  
feelings of inadequacy and self-doubt, or 

imposter syndrome, at certain points in their 
careers and say they believe it is commonly expe-
rienced by women in corporate America, accord-
ing to a new study released today by KPMG LLP, 
the U.S. audit, tax, and advisory firm.

“Advancing the Future of Women in Busi-
ness: A KPMG Women’s Leadership Summit 
Report” polled 750 high-performing executive 
women who are one or two career steps away 
from the C-suite and have participated in 
the KPMG Women’s Leadership Summit.

“KPMG has a long-standing commit-
ment to the advancement, development and 
empowerment of women, which extends 
beyond our organization and into the broad-
er marketplace,” said KPMG U.S. Chair 
and CEO Paul Knopp. “It is important for 
organizations to gain a more thorough under-
standing of the specific issues women may 
face as they advance in their careers and as 
they move toward the C-suite. We hope the 
thought-provoking findings and solutions in 
this study help leaders everywhere as we work 

to further advance inclusion and diversity.”
Key findings of the study include:
• Seventy-five percent of executive 

women report having personally experienced 
imposter syndrome at certain points in their 
career.

• Eighty-five percent believe imposter syn-
drome is commonly experienced by women in 
corporate America.

• Seventy-four percent of executive 
women believe that their male counterparts 
do not experience feelings of self-doubt as 
much as female leaders do.

• Eighty-one percent believe they put 
more pressure on themselves not to fail than 
men do.

OVERCOMING IMPOSTER SYNDROME
“It’s important to realize that most women 

experience similar doubts at some point in 
our careers,” said Laura Newinski, KPMG 
U.S. Deputy Chair and Chief Operating Offi-
cer. “Our contribution as leaders is pivotal. 
Together, we have the opportunity to build 
corporate environments that foster a sense 
of belonging and lessen the experience of 

imposter syndrome for women in our work-
places.”

The female executives included in the 
in-depth survey represent a range of industries 
across more than 150 of the world’s leading 
organizations and were nominated by their 
CEOs to participate in the Summit. 

Additional findings:
• Nearly half (47%) of executive women 

say that their feelings of self-doubt result from 
never expecting to reach the level of success 
they have achieved.

• When asked which dynamics within the 
workplace were most valuable to help reduce 
feelings of imposter syndrome, 47% said hav-
ing a supportive performance manager and 
29% said feeling valued and being rewarded 
fairly.

• Due to a variety of external factors, 56% 
have been afraid that they won’t live up to 
expectations or that people around them will 
not believe they are as capable as expected.

To overcome imposter syndrome, 72% of 
executive women looked to the advice of a 
mentor or trusted advisor when doubting their 
abilities to take on new roles.

• Fifty-four percent of executive women 
agreed that the more successful they become, 
the lonelier it gets at the top because they 
enter new peer groups. However, 32% of 
women identified with imposter syndrome 
because they did not know others in a similar 
place to them either personally or profession-
ally.

The KPMG Women’s Leadership Summit, now 
in its sixth year, brings together top leaders from 
business, politics, sports, and the media to help 
forge a path for women leaders to advance to the 
C-suite. For more information or to download the 
full report, please visit: KPMG.com/Womens-
Leadership.

Eighty-one percent believe they  
put more pressure on themselves 

not to fail than men do.

Study Finds 75% of Female Executives  
Experience “Imposter Syndrome” 
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limit to how much 

you can grow.

We see your 
ambition to  
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At Colliers, we encourage 
our people to achieve 

greatness. We empower you 
to maximize your potential 

and see what could be.

Visit colliers.com  
to learn more.

Jodie Poirier  
Executive Managing Director 
Greater Los Angeles
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G irls in Tech, a global non-profit bringing 
the world together through education 
and experiences, and Guidewire Soft-

ware, Inc., the platform P&C insurers trust 
to engage, innovate, and grow efficiently, 
today announced the expansion of their work 
together to raise awareness about inclusivity 
and putting an end to gender inequality in 
high-tech industries and startups. In addition, 
Laura Drabik, chief evangelist, Guidewire 
Software, has joined Girls in Tech’s Board of 
Directors.

Founded in 2007, Girls in Tech is a non-
profit organization dedicated to eliminating 
the gender gap in tech. The organization has 
more than 60,000 members in 50+ chapters 
globally and is committed to building the 
diverse and inclusive tech workforce the 
world needs.

Laura Drabik joins Janice Bryant How-
royd, founder and chief executive officer, The 
ActOne Group, and Candi Castleberry Sin-
gleton, vice president, Diversity Partnership 
Strategy & Engagement, Twitter, as the new-
est Girls in Tech Board members.

As chief evangelist at Guidewire, Drabik is 

a key spokeswoman for Guidewire in the mar-
ketplace. She keeps her finger on the pulse of 
insurance industry disruption to coach insur-
ers on ways to innovate their business and 
achieve a competitive advantage. An experi-
enced executive, presenter, and product strat-
egist, Drabik brings technological ideas from 
the field to life. She also inspires the next 
generation’s passion for insurance by advising 
insurtechs, organizing and judging community 
hackathons, and mentoring students in the 
community.

“Girls in Tech relies on our extremely 
accomplished board members to help the 
organization chart a course that empowers 
women to be successful in their passions and 
careers,” said Adriana Gascoigne, founder and 
chief executive officer, Girls in Tech. “We are 
grateful to our new board members for being 
so committed to the Girls in Tech mission of 
closing the gender gap in STEM.”

“I am personally honored to join Girls in 
Tech’s board as the goals of the organization 
closely align with my own ideals and work,” 
said Laura Drabik, chief evangelist, Guidewire 
Software. “Guidewire is dedicated to inclu-

sion and is looking forward to collaborating 
with Girls in Tech to help nurture the female 
leaders of tomorrow.”

Guidewire participated in the Girls in 
Tech Conference, a one-day virtual event 
where participants gathered to find commu-
nity, sharpen their skills, and learn how to 
thrive in tech, on September 9, 2020. Drabik 
presented a session titled, “Confidence at Her 
Core - Achieving Success in Silicon Valley 
and Beyond.”

Gascoigne is scheduled to speak at Guide-
wire’s Connections Reimagined, the compa-
ny’s annual customer conference that will be a 
virtual series this year.

Girls in Tech works to erase the gender gap in 
tech. Today, every industry is a tech industry, 
with a need for people of all skills and back-
grounds. It offers education and experiences to 
help people discover their unique superpower and 
hone it. It aims to see every woman accepted, 
confident, and valued in tech—just as they are.

Guidewire is the platform P&C insurers trust to 
engage, innovate, and grow efficiently. It com-
bines digital, core, analytics, and AI to deliver 
our platform as a cloud service. As of the end 
of its fiscal year 2019, more than 380 insurers, 
from new ventures to the largest and most com-
plex in the world, run on Guidewire. ​
As a partner to its customers, it continually 
evolve to enable their success. Guidewire is proud 
of our unparalleled implementation track record, 
with 1,000+ successful projects, supported by the 
largest R&D team and partner ecosystem in the 
industry.

Guidewire Announces Girls in Tech Collaboration  
to Empower Women in Technology

‘Girls in Tech relies on our 
extremely accomplished board 

members to help the organization 
chart a course that empowers 

women to be successful in their 
passions and careers.’

Thompson Coburn congratulates partner
Jennifer Post, an “Executive of the Year” 
nominee for the 2020 LA Business Journal 
Women’s Leadership Awards 
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This summer, How Women Invest LLC 
(HWI) announced Fund I, a $10 mil-
lion venture fund subscribed predominantly 

by female investors, over half women of color, 
who aim to disrupt the antiquated, unequal 
landscape of the venture capital system that 
typically excludes women startup founders. The 
new fund provides capital, mentoring and a 
network of influential women leaders to support 
female startup founders, especially women of 
color. The first close of $5 million was achieved 
in four months and the Partners credit the 
fund›s success to what they call their ultimate 
differentiator, a vast network of professional, 
collaborative and community-driven women 
leaders representing board directors, C-suite, 
and senior executives.

Data Shows VC Funded, Women-Led 
Startups Have Better ROI Research shows 
that greater diversity yields higher returns. 
Startups with a female founder generated 78 
cents of revenue for every $1 of funding, 
while male-founded startups generated 31 
cents, according to a Boston Consulting 
Group (BCG) study of 350 startups. Private 
technology companies led by women are 

more capital-efficient, achieving 
35% higher ROI, and, when 
venture-backed, 12% high-
er revenue than startups 
run by men, according to 
the BCG study.  

Julie Castro Abrams, 
Managing Partner at 
HWI and founder of sister 
organization How Women 
Lead, says, “The goal of the 
How Women Invest venture 
fund is to provide the starter 
fuel and support to propel fearless 
women startup founders to growth and 
victory. Research by Pitchbook shows that 
only 2% of all venture dollars are allocated 
to women-led, women-owned startups. This 
leaves most women entrepreneurs out of the 
venture system. With HWI, we aim to change 
this imbalance.» 

Erika Cramer, Managing Partner at How 
Women Invest, says, “We started the fund to 
back our strong belief that the current ven-
ture landscape demands a new investment 
approach and business model -- a 2.0 of gen-

der lens investing. Our mission is 
two-fold. We are committed to 

bring more women investors 
from diverse backgrounds 
to the decision table and 
to support more female 
founders creating sus-
tainable change in the 
venture landscape.” As a 
first generation American 

and the first in her family to 
complete a four-year college 

degree, Cramer wants other 
women to have the opportunities 

she has had and, hopefully, with an eas-
ier path. Cramer is investing in the fund 
with proceeds from her own liquidity event 
-- the sale of her interest in a women-owned 
investment banking boutique, now an affiliate 
of Raymond James. 

Women investing in the How Women 
Invest venture fund believe there is enor-
mous opportunity to identify female founders 
with creative solutions, an opportunity often 
missed by traditional venture capitalists. 
This community of powerful women want to 

change the world by funding female founders 
who are disrupting systems, technologies, 
industries, services and products. 

How Women Invest, sister organization to 
How Women Lead (HWL), is deeply rooted 
in HWL’s mission to disrupt the antiquated 
and unequal landscape impacting women. 
Living by the CREDO established in the 
HWL community, How Women Invest is 
dedicated to shifting the venture capital land-
scape by supporting women-led companies, 
with a focus on women of color. The organi-
zation›s mission is to inspire a community of 
1,000 first-time female investors by the end of 
2020, launch Fund I (a $10 million venture 
fund for up to 249 limited partners), and cre-
ate an infrastructure to enable women of all 
backgrounds to support under-represented and 
under-capitalized female founders. The fund 
systematically leverages its diverse community 
and limited partnership for deal sourcing, 
industry knowledge, domain expertise and 
more. 

For more information, visit  
howwomeninvest.com.

‘How Women Invest’ Fund Announces Focus on 
Female Investors
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